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Tom tit: Bai viét phan tich va hé thong héa cdc 1y thuyét moé hinh do heong hiéu qua truyén thong hién dai
tir goc do tié}) nhan cua cong chiing. Trén co s cdc 1y thuyét nhw mé hinh khd néng thuyét phuc (ELM),

mé hinh chat lwong truyén thong ( Communlcatzon Quality Model), ly thuyet tiép nhén cé chon loc (Selectlve
Exposure Tl heory) tae gia dé xudt cac yeu to do luong hiéu qua truyén thong tdp trung vao ba yéu to then
chot: tinh nhat quan ciia thong diép, tan sudt va thoi diém tiép xiic, va tinh cd nhan héa noi dung Cdac mo
hinh do heong hiéu qua quan hé cong ching nhuw Thude do hiéu qua (Effective Yardstick), Chudn bi - Thure
thi - Tdc dng (Preparation - Implementation - Impact) va Thang do truyén théng thuong hiéu ciing diroc
tong hop va phdn tich dé tir do, tac gia dé xudt cdc khuyén nghi thiee tién gilip doanh nghiép ning cao
hiéu quda truyén thong trong ky nguyén so.

Tir khéa: hiéu qua truyén théng; mé hinh truyén thong; truyén thong thirong hiéu; tiép nhdn cong chiing.

Abstract: This article analyzes and systematizes theories and models for measuring modern communication
effectiveness from the audience reception perspective. Drawing on theories such as the Elaboration Like-
lihood Model (ELM), the Communication Quality Model, and the Selective Exposure Theory, the author
proposes effective measuring factors based on three key dimensions: message consistency, frequency and
timing of exposure, and content personalization. Public relations measurement models such as the Effective
Yardstick, the Preparation! Implementation| Impact model, and brand communication metrics are also
synthesized and analyzed. Based on this foundation, the author provides practical recommendations for
businesses to improve communication effectiveness in the digital age.
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1. Khai niém vé hiéu qua truyén thong.

Hiéu qué truyén thong tir lau di duoc cic nha
nghién ctru quan tAm, trong d6, cach tiép can truyén
théng cho rang hiéu qua truyén thong lién quan dén
cac muc tiéu ky vong tac dong dén ddi tuong cong
chiing. Pinh nghia nay dugc dit nén mong boi cac
hoc gid nhu Katz & Lazarsfeld (1955) trong nghién
ctru vé anh hudng cta truyén thong dai chiung dén
cong chiing. Theo d6, hiéu qua truyén théng 1a mirc
d6 ma thong diép truyén thong dat duoc muyc tiéu
mong doi vé thay d6i nhan thirc, thai do, hodc hanh

vi ctia d6i trong muc tiéu®. Cach hiéu nay cho
thay, truyén thong khong chi don thuan dimg lai &
vi¢c phat di thong di€p, ma con cAn dam bao thong
di¢p do tao ra su bién ddi cu thé trong tu duy, cam
xuc hay hanh vi ctia nguoi tiép nhan.

M0 hinh dong chay hai budc (two-step flow of
communication) cua Katz & Lazarsfeld ciing cho
rang tac dong cua truyén thong ti cong ching
khong trie tiép ma théng qua cac nguoi dan dat du
luan (opinion leaders)®. Nghién ctru ciing cho thiy
su phuec tap trong viéc do Iuong hiéu qua, khi ma
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hiéu qua khong chi nam & su tiép nhan thong diép
ma con phu thudc vao cac tdc nhan trung gian.

Trong bdi canh marketing va truyén thong
thuong hiéu, khai niém hiu qua truyén thong dugc
m¢& rong va phuce tap hon, phan anh su thay doi
trong cach thirc t6 chirc va thuong hiéu tiép can
cong chl'mg Theo Duncan & Moriarty (1998), hi¢u
qua truyén thong khong chi dimg lai & kha nang
gy anh hu’(mg, ma con thé hién qua trinh giao tiép
lién tuc, ddng bo va cé chién lugc gitra thuong hi¢u
vOi cong chung“’ Su phét trién ctia cic moi quan
hé giita chu thé va ddi tuong truyén thong da dat
nén tang cho mé hinh Truyén théng Marketing
Tich hop (Integrated Marketing Communications
- IMC), mot trong nhiing phuong phép luan quan
trong trong truyén thong hién dai.

Trong cAc nghién ctru vé md hinh truyén thong
tich hop ctia minh, Duncan & Moriarty ciing dé
Xuét rang, dé dat duoc hiéu qua truyén thong t6i
uu, thuong hiéu can xay dung théng diép nhit quan
trén tat ca cac kénh truyén thong, dam bao chit
luong ndi dung cao, xuét hién dung thoi diém va
pht hop véi bdi canh tiép nhan cta cong ching.
Thong diép khong thé roi rac, ma can lién két chit
ch& v6i chién lugc thuong hiéu tong thé, tir quang
cao, PR, marketing tryc tiép, digital marketing cho
dén céc hoat dong su ki¢n hay truyén thong xa hdi.
Tir d6 gitip ciing cd nhan thirc, tao dung niém tin
va thuc déy hanh vi khach hang, tir 46 dat dugc
muc tiéu truyén thong lau dai®.

Su phat trién manh mé cua cong ngh¢ ky thuat
50 va truyen thong xa hoi da tai dinh nghia khai
niém hiéu qua truyén thong. Truyén thong ngay nay
dién ra trén moi trudng da kénh, da nén tang va co
tinh twong tac cao. Vi vay, hiéu qua truyen thong
khong chi do luong ¢ mirc d tiép can hoac thay
d6i hanh vi ma con phai tinh dén cac yéu té nhu
tinh cd nhan hoa (personalization), sy tham gia ctia
cong chung (engagement) va tac dong dai han dén
nhan dién va gia tri thuong hi¢u (brand equity).

Cac nha nghién ctru hién dai nhu Kitchen &
Burgmann (2015) nhan manh rang, hiéu qua truyén
thong ngady nay can dugc danh gia thong qua méi
quan hé hai chiéu giira thuong hiéu va cong chung,

thong qua cac chi sb tuong tac, su lan truyén (vi-
rality), mirc do chia sé (shareability) va mirc do
gan két cam xuc (emotional engagement). Piéu
nay thé hién 16 qua cac chién dich marketing
tuong tac (interactive marketing) hodc cac chién
dich do nguoi ti€u dung sang tao ndi dung (user-
generated content)®.

Nhur vy c6 thé thdy, hiéu qua truyén thong da
va dang tiép tuc phat trién, phtt hop véi su thay doi
cia mdi trudng truyén thong va hanh vi cong
chiing. T myc tiéu thay d6i nhan thirc, thai do,
hanh vi &én mdi quan hé gin két bén ving giita
thuong hiéu va cong ching, hiéu qua truyén thong
ngay nay doi hoi sy tich hop da kénh, ¢4 nhan hoa
va t6i uu héa lién tuc. Cac doanh nghiép tai Vit
Nam da va dang van dung cdc md hinh do luong
hiéu qua truyén théng mot cach linh hoat dé nang
cao gia tri tai san thuong hiéu va sy hai long cua
khach hang trong bdi canh canh tranh ngay cang
gay gét.

2. Mt s6 Iy thuyét truyén thong lién quan
t6i do luwomg hiéu qua tiép nhan ciia cong chiing

2.1 Ly thuyét mé hinh khd ning thuyét phuc
(Elaboration Likelihood Model - ELM)

Ly thuyét mé hinh kha nang thuyet phuc (ELM)
la mét trong nhitng 1y thuyet kinh dién vé qua trinh
thuyét phuc trong truyén thong, dugc xay dung boi
Petty va Cacioppo (1986). ELM giai thich cach con
ngudi xir Iy thong tin va thay doi thai do dya trén
muc do chu y va tham gia nhén thirc (elaboration)
vao thong diép®©.

Con dwimg trung tm

Dng lye (Motivation) 1, A (Central Route )

¥y
N
- ) Khi niing tiép nhiin
/ -3 4
Kha ning (Ability) ~ (Elaboration)
%N  Con dutmg ngogi bién

Co hii (€ I
23 rpormeiy) (Peripheral Route)

Hinh 1: Ly thuyét mé hinh kha ndng thuyét phuc
(ELM). Nguon: Petty va Cacioppo (1986)

Theo ELM, c6 hai con duong chinh dé thong
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diép truyén thong tac dong dén thai do nguoi nhan:

Con duong trung tdm (Central Route): Xay ra
khi nguoi tiéu dung chu dong cha ¥ va phan tich
k¥ ludng noi dung thong diép, dan dén sy thay doi
thai d6 bén vitng, l4u dai. Pidu nay doi hoi thong
diép phai c6 1ap ludn manh, logic va lién quan dén
nguoi nhan.

Con duong ngoai bién (Peripheral Route): Xay
ra khi nguoi tiéu dung xu 1y thong tin mét cach
nong, khong tap trung, dua trén tin hi¢u bén ngoai
nhu hinh anh, cam xtic, ngudi ndi tiéng | Su thay
doi thai do ¢ day thudng ngan han, dé thay doi.

Ly thuyét nay 1y giai ring mirc d lap lai, tinh
nhat quan va sy lién quan cua thong diép 1a cac yéu
t6 gitip khach hang chuyén tir xir Iy theo con duong
ngoai bién sang trung tim. Khi ngudi tiéu ding tiép
nhén théng diép nhit quan qua nhiéu kénh, nhiéu
lan, ho ¢6 xu hudng dau tu nhan thirc nhiéu hon,
tir 6 hinh thanh thai d6 viing chic véi thuong hiéu.

2.2 Ly thuyét mé hinh chit lwong truyén
thong (Communication Quality Model)

L}'/ thuyét mo hinh chat luong truyén théng dugce
de xuét boi Mohr & Nevm (1990) trong nghién ciru
vé chién luoc giao tiép trong cac kénh marketmg
M0 hinh nay tap trung vao viéc giai thich chat luong
cla giao tlep gitra cac bén trong kénh phan phdi anh
hudng dén hiéu qua hop tac, sy hai long va thanh
cong ctia moi quan hé kinh doanh.

Mohr & Nevin (1990) xay dung m hinh truyén
thong trong kénh marketing (Model of Communi-
cation for Marketing Channels) nham 1y gii vai tro
cta chién luoc truyén thong trong viée tac dong dén
hiéu qua hop tac va hiéu suét cta cac kénh phan
phdi. Trong d6, chién lugc truyén thong (Commu-
nication Strategy) bao gom 4 yéu t5 chinh sau:

Frequency (Tan sudt): D& cap dén muc do
thuong xuyén ctia cac hoat dong truyén thong gitra
cac ddi tac trong kénh. Tan suit cao gitip cap nhat
thong tin lién tuc, tao didu kién duy tri mbi quan hé
va xtr Iy van dé nhanh chéng.

Direction (Hudng truyén théng): Bao gdm truyén
thong mot chiéu (one-way) va truyén thong hai chiéu
(two-way). Truyén thong hai chiéu (co phan hoi)
duoc xem 14 hiéu qua hon vi nd thic day sy tuong

tac, lang nghe 14n nhau gitra cac bén trong kénh.

Modality (Phuong thire truyén théng): Chi hinh
thirc truyén thong, c6 thé 1a chinh thirc (formal)
hodc khong chinh thirc (informal). Truyén thong
chinh thirc thudng qua cac kénh quy chuan (béo
c4o, email...), trong khi truyén thong khong chinh
thirc qua tuong tac ca nhan, cac cudc gap g0.

Content (NGi dung): Gom ndi dung truc tiép
(direct content) lién quan dén cong viéc, muc tiéu
chung va ndi dung gian tiép (indirect content) mang
tinh ca nhan, xay dung quan hé. Noi dung true tiép
thuc day su ph01 hop, dat myc tiéu hi¢u suat, con
ndi dung gian tlep gilp tang sy gan ket tin tuéng
gilra cac bén.

Mb hinh nay 1y giai rang, chét lugng giao tiép
cao s€ tang cudng su tin tudng va hop tac gitra cac
bén, ddng thoi giam thiéu xung dot va hiéu nham
trong kénh phan ph6i?.

DIEU KIEN KENH HIEN HOU
- Chu triie
- Mii tnrimg
- Ding e | [cHATLUONGDAURA |
| DINH TINH CUA KENH CHAT LUGNG BAU RA
“ = Sy hop the | DINH LUONG CUA KENH
| - 8y thod min - Higu sullt

! < Sy cam ket
CHIEN LUGC TRUYEN THONG

« Thn sult

- Hubmg truyén thdng

- Phuomg thirc truyen thng
- Ni dung truyén thong

Hinh 2: Ly thuyét mé hinh chat lirong truyén thong.
Nguon: Mohr & Nevin (1990)

Ly thuyét m6 hinh chat lugng truyén thong ctia
Mohr & Nevin (1990) la mét khung Iy thuyét hiru
ich gitp danh gia chat hrorng truyén thong, khong
chi trong kénh phan phdi ma con trong truyen thong
thuong hiéu. Viéc do ludng cac yéu td nhu chinh
xac, kip thoi, dﬁy du, dang tin cay trong th6ng di¢p
gitp thuong hiéu ning cao hiéu qua giao tiép, xay
dung niém tin Va thuc day hanh vi khach hang. Mo
hinh nay cung cip nén tang viing chac cho viéc thiét
ké thang do chat lugng thong diép trong cac nghién
ctru thye nghiém vé truyén thong marketing.

2.3 Ly thuyét tiép nhén c6 chon lpc (Selective
Exposure Theory)

Ly thuyét tiép nhan c6 chon loc 1a mot Iy thuyét
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nén tang trong nghién ciru truyén thong dai chiing,
duogc khoi xudng boi Joseph T. Klapper (1960)
trong tac pham Anh hudng cua truyén thong dai
chiing (The Effects of Mass Communication). Ly
thuyét nay cho rang ngudi tiéu ding truyén thong
khong tiép nhan mot cach thu dong, ma ho c6 xu
hudng chon loc théng tin pht hop véi niém tin,
thai d va gia tri sin c6 ctia minh, dong thoi tranh
né hoic loai bo thong tin mau thuin véi quan
diém c4 nhan®.

Noi dung chinh ctia Iy thuyét tiép nhan ¢ chon
loc d6 1a: Nguoi tiéu dung chu dong Iya chon cac
kénh, ndi dung truyén thong dong nhit véi quan
diém ca nhan. Tranh thong tin gdy ra [cognitive
dissonance(su mau thuan nhan thic) Ctic 1 su
kho chiu tam 1y khi tiép xtic voi thong tin trai ngugce
véi niém tin, thai do ctia ban than (Festinger,
1957)®. Festinger xay dung 1y thuyét mau chét
rang khi con nguoi trai nghiém sy khong nhat quan
gitta niém tin, thai d6 va hanh vi, ho sé roi vao trang
thai kho chiu tam 1y (dissonance), va tir d6 tim cach
giam bdt mau thuan nay thong qua thay doi thai do,
hanh vi hoac nhan thirc. Hi¢én tuong nay giup bao
vé va cling ¢b mem tin ca nhan, tranh sy thay ddi
ngoai mong mudn.

Sau nghién ctru ctua Klapper (1960), ly thuyét
tiép tuc dugc md rong va kiém nghiém trong nhiéu
boi canh, dac biét la:

Sears & Freedman (1967): Nghién curu thuc
nghiém chimg minh nguoi tiéu dung cé xu huéng
chon tin tire, chuong trinh phu hop véi quan diém
chinh tri'?.

Stroud (2008): Phat trién trong truyén thong k§
thuat s6, chi ra ring su phan cuc thong tin (infor-
mation polarization) ting manh khi nguoi dung chu
dong chon loc thong tin theo quan diém c& nhan
trén internet),

Nhu véy c6 thé thay, su chon loc thong tin cia
nguoi dung dong vai trd quan trong tac dong dén
hi¢u qua qua trinh truyén thong. Piéu nay doi hoi
nhiing ngu(n lam truyén théng (ngudn phat théng
diép) can thiét ké cac noi dung c6 tinh lién quan,
hay tinh c4 nhan hoa cao dé dap ung su chon loc
ngay cang khit khe ctia nguoi tiép nhan.

Tong két tir viéc nghién ciru cac mon hinh 1y
thuyét, tac gia co thé tiép can mot s6 yéu t do
luong hidu qua truyén thong tir goc do tiép can clia
cong ching nhu sau:

Tinh nhdt quén cia théng diép (Message Con-
sistency): La mirc d6 dong nhat vé ndi dung, hinh
anh, giong diéu va dinh vi thwong hiéu trén tit ca
cac kénh truyén thong, theo 1y thuyét mé hinh kha
nang thuyét phuc (Elaboration Likelihood Model -
ELM) (Petty & Cac10ppo 1986)

Tén sudt va thoi diém tiép xiic (Frequency &
Recency of Exposure) La muc d6 va thoi diém
nguoi nhan dugc tlep XUc voi thong diep truyen
thong theo ly thuyet md hinh chat luong truyén
théng duge d& xuat boi Mohr & Nevin (1990).

Tinh ca nhan hod (Personalization & Target-
ing): La kha ning tiy bién thong diép theo hanh vi,
dic diém va nhu ciu ca nhan theo md hinh Iy thuyét
tiép nhén c6 chon loc, dugc khoi xudng bdi Joseph
T. Klapper (1960)

3. M hinh chi s6 do lwong hiéu qua truyén
thong thwong hiéu

3.1 M6 hinh thuoc do hiéu qua (Effective
Yardstick)

Lindenmann (1993) da dua ra m6 hinh [Thudc
do hiéu qualInham do ludng hiéu qua hoat dong
quan hé cong chung theo cac giai doan [Co Ban![ -
[Trung Céapll- [Cao caplIdé md ta cac chi sd can
phai do luong trong timg giai doan twong tmg véi
Dau vaol - [Phat trién[ - [Pau ra (2,

O giai doan [Co ban[ twrong duong véi [Pau
vao[Jthi can phai do luong duge sb lugng cong
ching muyc tiéu, tong sb luong nguoi c6 thé tiép
can va s6 luong kénh truyén thong. O giai doan
[Trung cép [twong duong voi [Phat triénthi can
quan diém, thai do va sy thay d6i hanh vi dugc
danh gi4 1a nhimg diéu ma to chirc tim kiém phu
hop v6i cac muc ti€u cta no.

O giai doan cudi cting [Nang caol_tuong duong
voi [Dau ral thi can phai do luong duoc vé thay
d6i hanh vi, thay ddi thai d6 va thay di quan diém
ctia cong chiing muc tiéu. M6 hinh nay 1a tién dé
dé co thé danh gia duoc hiéu qua [Hoat dong
Truyén thong thuong hiéul
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3.2 M6 hinh chuan bi, thuec thi, tae dong (Prepa-
ration, Implementation, Impact)

Mb hinh Chuén bi, Thyc thi, Tac dong (PPI)
duoc phét trién vao nim 1985 béi Brom va cong
sy dé danh gia hiéu qua hoat dong truyén thong
va quan h¢ cong chung. Khung danh gia dugc chia
lam ba giai doan: Chuén bi - Thyc thi va Tac dong
v6i cac chi s6 do luong khac nhau.

= e DAL RA
-~ o i "

Z | carvom |

= o PHAT TRIEN
i L

= ek — DAL VAO

Hinh 3: M6 hinh Thuoc do hiéu qua hoat dong quan hé
cong chiing. Nguon: Lindenmann (1993)

Dau tién, & giai doan Chuén bi, gém cO: su dﬁy
dii ciia thong tin nén dé thiét ké chuong trinh/ thong
diép, su phu hop cua thong di€¢p va nd1 dung hoat
dong va chét luong ciia viée trinh bay thong diép
va hoat dong.

Tiép theo, ¢ giai doan Thuc hién, g@)m co: s
luong thong di¢p dugce gui toi bao chi va hoat dong
duoc thiét ké, sb thong di¢p dugc dang tai - hoat
dong dugc thyc hién, s6 ngudi nhan thong diép va
sO nguoi tham gia vao thong diép va hoat dong.

Cudi ciing, & giai doan Anh huong, gdm c6: SO
nguoi hiéu duge ndi dung thong diép, s6 nguoi
thay ddi hanh vi, sb nguoi hanh dong nhu mong
mudn, s6 ngudi 1p lai hanh vi va su thay ddi ciia
xa hoi - van hoa.

Nhiing chi s can dugc do luong trong mé hinh
nay dong vai tro quan trong trong viéc khao sat
muc do hi¢u qua cua hoat dong truyén thong bén
viing cta cac doanh nghiép.

Dé c6 thé danh gia dugc hoat dong truyén thong
cung voi xay dung mot chién Iugc truyén thong
thuong hiéu can phai nhin cac hoat dong dudi ling
kinh ctia cac mé hinh truyén thong va danh gia hiéu
qua dudi cac md hinh do luong truyén thong. Tir

do, chuyén vién truyén thong co thé danh gia, do
ludng hiéu qué ciing nhu nhan thay dugc nhing
thiéu s6t trong qua trinh thuc hién dé co thé c6 mot
chién luoc truyén théng thuong hiéu déi véi doanh
nghiép 6 chiic.

| Thay 81 via héa xi s
S5 gt lip s hish v
| 5% nru img dung ol meas Tcn
[ 54 ngwin thay & this 85
Stingum_\ﬁ_\'m
/| 56 ngen hoc oix dung ting dikp

54 nguin tham pa vio thing &ép va hinh Sdag

| $4 nguon ohin duoc thing dép va hiok déng
| §4 thime duép duooc it va thue bnén hanh déng

| 55 thimg dép min qua pint v thiet ké hoot doag
Chit heons caa thing diép va hoat doag thuyét trink
Sa phi hop cua thiag diép va ad dung boat doag
(S0 8 cin i ok b c b b g v

Hinh 4: M6 hinh Chudn bi - Thuc thi - Téc dong.
Nguén: Broom va cong su (1985)

3.3 M6 hinh thang do hiéu qua truyén thong
thuwong hiéu

TS. Nguyén Thi Minh Hién va cong su (2023)
da nghién ctru tr mo6 hinh do luong hiéu qua
truyén thong cliing cac yéu td quan trong trong
viéc truyén thong thuong hiéu, Nhom tac gia da
xay dung dugc mot bo chi s nhat dinh dé do
luong dugc hi¢u qua cua hoat dong truyén thong
thuong hiéu bao gdm: Chi s6 cha y, Chi sb thu
hut va Chi s6 hanh dong.

Chi sb cha y 13 do luong mirc d6 tiép can cua
chién dich truyén thong thuong hiéu cé tiép can
ding nguoi va hiéu qua trén cac phuong tién
truyén thong hay khong, ddi tugng khach hang
muc tiéu c6 ghi nhé dugce chién dich truyén thong
thuong hiéu ciia ban khong. Tir d6, dong thoi do
ludong muc d6 tiép can cua chién dich truyén
théng ctia dbi thi nham dy doan va ddi pho véi
nhiing tré ngai tir bén ngoai.

Chi s6 thu hat 1a do luong quan diém, cam
nhan ctia cong chung muc tiéu ddi véi hoat dong
truyén thong thuong hiéu bao gdm: sy dong cam,
su thuyét phuc, su ndi bat va hiéu qua thong di¢p.
Do luong sy déng cam 1a mirc d6 két ndi ctia hoat
dong truyén théng thuong hiéu ddi voi khach
hang, liéu rang khach hang s& cam thay khong lién
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két, lién két, hay hoan toan lién két. o luong sy
thuyét phuc 1a lidu hoat dong truyén thong thuong
hiéu c6 thé thay d6i hodc ciing ¢b hanh vi hién tai
khong. Do ludng sy ndi bat 1a mirc d6 thu hit cia
hoat dong truyén thong thuong hiéu dbi voi cong
chiing muc tiéu trén cac phuong tién truyén thong
khac nhau. Do luong hi¢u qua thong diép truyén
thong muc do thdu hiéu ding cua coéng chung
muc tiéu dm Vorl thong di¢p cua thuong hi¢u
mong mubn truyen tai.

Cubi cung, s& do ludng Chi sb hanh dong 1a
mirc d6 tic dong cia hoat dong truyén thong
thuong hiéu téi hanh vi. Hoat dong truyén thong
thuong hi€u c6 gitp nang cao muc do nhan di¢n
thuong hi¢u khong, khach hang c6 lua chon san
phém thuong hi€u va tir d6 xay dung long trung
thanh thuong hi¢u khong.

Chi =6 Thirse do Mire 35
Miec 46 nhan biet thuong hisu hre thit

Mirc d& ghi nhé hoat deng truyén
thong thiromg higu
MG @6 ghi nhe hoat dong truyen

Chi =&
Cha 3

Blo lutme s déng cam

Do lhudmz su thuydt |
huac
i wd w

Thu hat

Do hréme s ndi bat

Do Tusmz hisu  qua
théng digp truyénm | co
théng

Po hrémg mare 48 tic | théng

Chi =& Asng oha host dang |
Hanh déng truyén  théng thuomg | t
higu t&i hanh vi

aromg higu w& hanh vi lva chon

thurome higu
Mitc 46 tac dong cua hoat deng tuyen

Céc chi s6 va thude do truyén thong thuong
hiéu dugc mo ta ¢ bang sau':

Céc chi s6 néu trén gitip cho ngudi lam truyén
thong thuong hié¢u do luong mure 46 hi€u qua cua
hoat dong trién khai, tir 6 c6 duoc nhiing diéu
chinh, ké hoach phu hop v6i muc tiéu thuong
hiéu.

4. Két luan va khuyén nghi

Bai viét dong gop mot s hudng tiép can ly
thuyet két hop thyc tién dé do ludong hiéu qua
truyen thong hién dai, két hop cac md hinh nhu
Effective Yardstick va PPI véi khung danh gia bon
yéu t6 IMEM (Consistency - Perceived Quality -
Frequency & Recency - Personalization) gitp
doanh nghi¢p c6 cai nhin toan di¢n hon vé hiéu
qua truyén thong. Qua dé, c6 thé thdy doanh

nghiép c6 thé phat trién cac hé théng do ludong
hiéu qua truyén thong tich hop ca kénh truyén
thong va ky thuét sb, voi kha ning thu thap va
phan tich dit li¢u theo thoi gian thuc. PBac biét, voi
su phat trién ctia tri tué nhan tao (Al) va Big Data,
cac nha truyén thong can thanh thao st dung cong
cu phan tich hanh vi dé diéu chinh théng diép phu
hop véi tirng nhém khach hang.

Tac gia ciing dé xudt mot s khuyén nghi cu
thé cho doanh nghlep nham néng cao hiéu qua
truyén thong bao gom:

(1) Xdy dung hé thong chi s6 do lwong hiéu
qua truyén théng tich hop: Trong bdi canh truyén
thong hién dai mang tinh da kénh, phi tuyén tinh
va mang tinh tuong tac cao, doanh nghiép khong
thé tiép tuc do luong hiéu qua truyén thong dua
trén céac chi sb don 1& nhu mirc do tiép can (im-
pressions, reach) hay sb lugt xem (views). Viéc
xdy dung hé thong do ludng tich hop gitp tong
hop va phén tich cac dir liéu tir ca truyén thong so
httu (owned), tra phi (paid) va lan toa (earned), tir
d6 dua ra danh gia chinh xac tac dong thuc su cua
truyén théng dén nhén thic, thai d6 va hanh vi
cong chung, khong chi dimg & muc d6 tiép can.
Kha ning chuyén doi ctia céc thong diép thanh gia
tri cho thuong hiu (brand lift, engagement depth,
behavioral impact).

(2) Xdy dung théng diép truyén théng nhdt
qudn da kénh: Xay dung thong diép truyén thong
nhét quan da kénh khong phai 1a mét lya chon,
ma la mot yéu cau bit bude d6i véi moi chién luge
truyén thong hién dai. Dya trén nén tang ly thuyét
ctia ELM, IMC va truyén thong dua trén tiép nhan
cong chung, khuyén nghi nay khéng chi giup ting
cuong tinh thuyét phuc, tang cuong nhan thuc va
dinh vi thuong hiéu, ma con t6i uu hoa hiéu qua
truyén thong trén timg diém cham. Doanh nghiép
can xdy dung ciu tric thong diép theo mo hinh
cdu triic noi dung trung tim gém: Thong diép 16i
(Core Message) duogc hiéu 1a gia tri ma thuong
hiéu truyén tai xuyén sudt toan bo truyén thong,
ngoai ra s€ co thong diép cu thé theo kénh, duoc
diéu chinh linh hoat theo bdi canh kénh (TVC, so-
cial, PR, OOH[ ), nhung van giit duoc ndi dung
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va giong diéu cbt 13i.

(3) Cda nhén héa néi dung bang Al va phdn
tich hanh vi céng chiing: Trong bdi canh truyén
thong s6 hoa, khi cong chiing ngiy cang chu
dong lwa chon noi dung va hanh vi truyén théng
mang tinh ca nhan cao, ca nhan hoa ndi dung
truyén thong dua trén tri tué nhan tao (AI) va
phan tich hanh vi cong chiing da tr¢ thanh mot
huéng di chién luge dé nang cao hiéu qua tiép
nhan va tao dung tai san thuong hi¢u tir goc do
ngudi tiéu dung. Ly thuyét tiép nhan c6 chon loc
(Selective Exposure) (Klapper 1960) chi ra rang
cong chiing c6 Xu hudng tiép can nhung ndi dung
phu hop voi niém tin, gia tri va nhu cau c4 nhén,
ddng thoi tranh né cac thong diép trai chidu.
Trong bdi canh d6, Al déng vai trd nhu cong cu
dich chuyén tir truyén thong dai tra sang truyén
thong dich danh (one-to-one communication),
thong qua viéc xu ly dir li¢u 16n (big data), hoc
may (machine learning), va md hinh du doan
hanh vi (predictive modeling).

Cac hé théng tri tu¢ nhan tao hién nay co thé
phan tich hanh vi cong chung theo thoi gian thyec:
tir lich str tim kiém, hanh vi trong tac trén mang
xa hoi, cho dén ngit canh dia ly va thoi gian truy
cap. Thong qua do6, doanh nghiép co6 thé c4 nhan
hoa ndi dung theo ba cap do: (1) theo ngir canh
(contextual targeting - vi du: thoi tiét, dia diém),
(2) theo hanh vi (behavioral targeting - vi du: da
tlmg xem san phim gi), va (3) theo tam Iy hoc ti€u
dung (psychographic profiling - vi du: dinh vi ban
than, gia tri song).

Viéc ¢4 nhan hoéa ndi dung bang Al doi hoi
doanh nghiép xay dung mot hé sinh thai truyén
thong tich hop dit liéu, trong d6 cac nén tang nhu
CRM (hé théng quan 1y khach hang), CDP (nén
tang quan 1y dit liéu), chatbot (hé thong tuong tac
thong qua tin nhan), va hé théng goi ¥ ndi dung
(content recommendation engine) phai lién thong
va déng bo. Tai diém cham cubi cung, noi dung
can duoc diéu chinh vé ngir di€u (tone of voice),
hinh anh, ngdn ngi va thong diép gié tri & phtt hop
v6i hd so timg nhom cong chiing.

Nhu vay, ca nhan héa ndi dung bang Al khong

chi 1a mot xu thé cong nghé, ma con 1a chién luge
gén lién voi Iy luan truyén thong dinh hudng cong
ching, gitip gia tang mirc 4o phu hop, kha nang ghi
nhé va hanh vi tng ho dbi véi thuong hidu. Trong
dai han, dy 13 nén tang dé doanh nghiép xay dung
duoc cac mbi quan hé thuong hiéu ¢ y nghia sau
sic, bén vimg va c6 kha nang chuyén hoa thanh tai
san thuong hi¢u htru hinh./.
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