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Tém tit: Sy pho bién cvia Tik Tok da thay doi dang ké cach Gen Z tiép nhén va tiéu thu théng tin. Khong chi la
nén tang gidi tri, TikTok dang tro thanh cong cu tim kiem quan trong. Theo bao cdo cua Decision Lab (2024),
22% Gen Z tgi Viét Nam coi TikTok la kénh tiéep can thong tin chinh, cao hon YouTube (15%) va chi xép sau

Facebook (40%).
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Tai Thai Nguyén - trung tim kinh té, gido duc
va cong nghiép cta ving Trung du va Mién nui phia
Béc - Gen Z ciing dang chiu anh huéng manh mé
tir TikTok. Vi dan s6 tré va toc do do thi héa cao,
Thai Nguyén khong chi 1a thi truong tiém nang cho
cac thuong hi€u ma con 1a méi truong nghién ctru
Iy tuong vé hanh vi tiéu ding ndi dung s6 cua thé
hé nay. Tuy nhién, trong khi nhiéu doanh nghiép da
tan dung TikTok dé tiép can khach hang, theo
nghién ctru clia tic gia, van chua c bai bao chuyén
sdu vé tac dong thuc su cua ndi dung quang céo trén
nén tang nay ddi voi hanh vi tiéu ding cia Gen Z
tai dia phuong.

1. Téng quan tinh hinh nghién ctru

Nghién ctru vé hanh vi tiéu dung trong moi
truong sb thuong dira trén cic mo hinh tim 1y va
truyén thong, trong d6 mé hinh AISAS (Attention -
Interest - Search - Action - Share) dugc str dung rong
rdi dé phan tich hanh vi khach hang trén nén tang truc
tuyén. Theo md hinh nay, Gen Z khong chi tiép nhan
théng tin (attention) ma con chi dong tim kiém
(search) va chia sé ndi dung (share), lam gia tang
murc d6 anh hudng ciia nén tang nhu Tik Tok ddi voi
quyét dinh tiéu ding.

Bén canh d6, m6 hinh TAM (Technology Accept-
ance Model, Davis, 1989)" ¢6 thé duoc st dung dé
giai thich cach TikTok tic dong dén ngudi dung
thong qua hai yéu td: tinh hitu ich nhan thirc (Per-
ceived Usefulness) va tinh dé sir dung nhan thirc
(Perceived Ease of Use).

TikTok khong chi 1a mot nén tang giai tri ma con
1a mot h¢ sinh thai truyén thong noi nguoi dung bi

anh huong manh me bdi cac kénh thong tin trung
gian. Diéu nay phi hop véi Iy thuyét dong chay hai
budc (Two - Step Flow Theory, Katz & Lazarsfeld,
1955)@, trong do, thong tin khong duoc tiép nhin
tryc tiép tir thuong hiéu ma théng qua nhiing ngudi
¢6 anh huong (influencers). Noi dung quang cao trén
TikTok, dic biét 1a tir KOLs/KOCs, c6 thé tac dong
dén hanh vi tiéu dung manh hon so v6i quang c4o
truyén thong.

Ngoai ra, Iy thuyét mé phong (Simulation Theory,
Baudrillard, 1981)® gitip 1y giai cach TikTok tao ra
trai nghiém tiéu dung 4o, noi ngudi ding c6 thé cam
nhan san pham thong qua video ma khong can tiép
xuc vét 1y. Piéu nay 1am ting muc do tin tuong va
tac dong dén quyét dinh mua hang.

Céc nghién ciru gan day da chi ra rang TikTok
cd vai tro quan trong trong vi€c hinh thanh théi quen
tiéu dung cua gioi tré. Theo Bernstein Research
(2024), Gen Z dang dan thay thé Google bang Tik-
Tok nhu mét cong cu tim kiém, dic biét trong cac
quyét dinh mua sim. Béo cdo tir Decision Lab
(2024) ciing cho thdy 22% Gen Z tai Viét Nam sir
dung TikTok nhu nén tang chinh dé tiép can thong
tin, vuot qua YouTube (15%) va chi ding sau Face-
book (40%)™.

Nhu vay, méc du co nhiéu nghién ctru Ve tac dong
cta TikTok dén hanh vi tiéu dung, phan 16n cac bai
béo tap trung vao thi trudng toan cau hodc cac do thi
16n nhu Ha Noi, Thanh phd HS Chi Minh. Thyc té
cho thdy chua c6 bai bédo chuyén sau vé Gen Z tai
Thai Nguyén - mot khu vure ¢ dic thu riéng vé dan
s0 tré va sur phat trién ctia cac nén tang s.
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Do do, bai bao sé tap trung nghién ctru tac dong
ctia ndi dung quang céo trén TikTok dén hanh vi
tiéu dung cta Gen Z tai Thai Nguyén nham lam 16
mirc d6 anh hudng cta nén tang nay va dé xuat cac
chién Iugc truyén thong phu hop cho doanh nghiép
dia phuong.

2. Thwe trang anh hwéng cia ndi dung
quang cao téi hanh vi tiéu dung ciaa gen Z tai
Thai Nguyen

Bai viét st dung phuong phap diéu tra bang hoi
danh cho 240 ng,roq trong d6 tudi ctia thé hé Z tai cac
huyén, thanh phé thudc tinh Thai Nguyén duoc dién
ra tor ngay 17/02/2025 t6i ngay 27/02/2025. Trong
do, nir giéi chiém 53,6%, nam gidi chiém 41,7%. Vé
do tudi, khao sat co 49 phiéu trong do tudi 13 - 15
chiém 20,7%; 34 phiéu trong do tudi 16 - 18 chiém
14,3%; 105 phiéu trong d6 tudi 19 - 21 chiém 44,3%;
38 phiéu trong d6 tudi 22 - 24 chiém 16,5%; 10 phiéu
trong d6 tudi trén 25 tudi chiém 4,2%.

2.1. TikTok thu hut sw chii y manh mé ciia Gen Z

Két qua khao sat cho thy, 79,7% Gen Z tai Théi
Nguyén str dung T1kT0k hang ngay, trong d6 21,1%
danh trén 2 gid mdi ngay dé ludt nén tang ndy. Diéu
nay chung té TikTok khong chi 1a mot nén tang giai
trf ma con ¢6 kha nang tac dong manh dén théi quen
tiéu dung thong qua viéc mo phong va 1ap lai ndi
dung quang cao.

Dua trén khéo sat, 36,7% nguoi dugce hoi danh
g1a quang cdo trén TikTok c6 muc thu hat tir cao
dén rat cao, trong khi chi 16,5% cho rang khong thu
hat. Diéu nay cho thdy, quang céo trén TikTok da
thanh cong trong viéc thu hit sy chil ¥ cua nguoi
dung, nhung van c6 mot ty 1¢ dang ké chua thyc sy
bi hap dan.

Theo 1y thuyét xir Iy thong tin (Elaboration Like-
lihood Model - ELM) cua Petty & Cacioppo (1980),
nhiing quang cdo thu hut Gen Z thuong kich thich
hai con dudng thuyét phuc®:

Con dudng tryc tiép (Central route): Dya vao lap
ludn logic va chiig ctr, yéu cdu nguoi xem tap trung
va suy nghi ky ludng.

Con dudng gian tiép (Peripheral route): Tac dong
qua hinh anh, mau sic, nguoi ndi tiéng hodc cam xuc,
phut hop khi ngudi xem it cht ¥ hoic thiéu thoi gian.

Vi cau hoi: [Yéu t6 nao khién quang céo trén
Tiktok thu hut ban?() két qua tra 16i cho thay c6

56,2% Gen Z cho biét ho bi thu hiit boi ndi dung giai
tri, hai hudc, trong khi 33,6% bi anh huong bdi su
xuat hién ctia KOLs. Diéu nay chimg t6 TikTok dang
khai thac thanh cong con dudng gian tiép dé tac dong
dén hanh vi mua hang,

Anh huong ciia quang céo TikTok dén quyét dinh
mua hang ciua Gen Z

Vi cau hoi: [Ban da timg mua san pham sau khi
xem quang c4o trén Tiktok chua? va cdu hoi [Néu
¢6, Iy do chinh khién ban mua hang 1a gi?"] két qua
khao sat cho thdy 74,2% Gen Z di timg mua hang
sau khi xem quang céo trén TikTok, chimg to nén
tang nay c6 tic dong manh mé dén hanh vi tiéu ding.
Trong do:

74,7% mua vi san pham phu hop véi nhu cau:
Day 1a yéu t6 quan trong nhat, phan anh vai tro ciia
TikTok trong viéc gitp nguoi tiéu dung kham pha
san phim m&i va dap tmg nhu ciu ca nhan mot cach
nhanh chéng.

36,7% mua vi wu di, khuyén mai: Cac chuong
trinh giam gia, flash sale hay ma giam gia di kem
quang co 1a dong lyc thuc day manh mé, phu hop
voi dic diém ciia Gen Z - nhém ngudi tiéu dung nhay
cam voi gia ca va co6 xu hudng tan dung cac vu dai
khi mua sam.

21,8% bi hap dan boi ndi dung quéng céo: Nhiing
quang cao sang tao, hai hudc, két hop am nhac va
hiéu ting thi giac bat mat c6 kha nang thu hit sy chi
y va kich thich hanh vi mua hang.

15,3% mua theo sy gioi thiéu cia KOLs: Vige stir
dung KOLs khéng chi gitp gia tang muac d¢ tin
tudng ma con tac dong dén hanh vi mua sam dura trén
tam ly bay dan (herd mentality).

Hanh vi chia sé quang cao trén TikTok

Mic du TikTok ¢6 tac dong manh dén quyét dinh
mua hang, nhung mirc d6 chia sé quang cao van chua
cao. Chi 22,8% thuong xuyén chia sé quang cao,
trong khi 27,8% khong bao gio chia s¢. Diéu nay
phan 4nh sy chon loc trong hanh vi lan truyén thong
tin ctia Gen Z.

Theo 1y thuyét khuéch tan d6i méi (Diffusion of
Innovations) do Rogers (1962) dé xuat®, viéc lan
truyén y tuong mai phy thude vao dic diém déi moi,
kénh truyén thong va bdi canh xa hoi. Gen Z ¢ xu
hudng chia sé nhitng ndi dung doc dao, sang tao va
thyc tién, do do, quang c4o trén Tik Tok muén lan toa
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hiéu qua cAn dam bao ba yéu td: tinh doc ddo, ca
nhéan hoa va kha nang tuong tac cao.

Panh gid tong thé vé mirc dg dnh hwong ciia
qudng cao TikTok

Khéo st chi ra rang:

16,9% cho rang quang céo anh hudng rét nhiéu
dén quyét dinh mua hang

29,2% cho rang anh huong nhidu

30,9% cho rang anh hudng binh thuong

22,9% cho rang anh huong it hodc khéng anh huong

Quang céo trén TikTok anh huong dén hanh vi
tiéu dung ctia Gen Z véi mirc d6 khac nhau, phan
anh dong co tiép nhan thong tin theo 1y thuyét Sir
dung va Théa man (UGT) cia Blumler & Katz
(1974). Nhom chiu anh huong cao (46,1%) thuong
chii dong tim kiém thong tin, thich xu huéng méi va
dé bi thu hut boi quang c4o sang tao, wu dai, thir
thach. Nguoc lai, nhom it bi anh huong (22,9%) co
xu hudng hoai nghi, can thém bang ching xéc thuc
trude khi quyét dinh mua. Do d6, doanh nghiép can
phan nhém ddi tugng dé lua chon chién lugc ndi
dung phi hop: vira hip dan vira dang tin cdy.

2.2. Pé xuiit cdi thign nji dung quéng cdo TikTok

Dua trén két qua khao sat, Gen Z tai Thai Nguyén
mong mudn quang co TikTok co sy cai tién theo ba
huong chinh:

59,3% dé xuat ndi dung sang tao hon

22,9% mudn tang tinh trong tic

22% mudn giam tan suit quang cao

Gen Z ky vong quang cao TikTok khong chi cung
cap thong tin ma con mang tinh giai tri va ca nhan
hoa. Pé nang cao hiéu qua, can xem xét cac chién
Iuoc cai tién sau:

Ting cwong yéu to sang tao trong noi dung
quang cao

Sang tao 1a yéu t6 then chét trong thu hit Gen Z
trén TikTok, phi hop vai 1y thuyét Lan truyén Déi
mdi cua Rogers (2003), khi nhom nay chi chia sé ndi
dung doc dao va hitu ich. Mot sé chién luoc hiéu qua
gom: st dung Storytelhng ngin gon, hal hudce - st
dung cau chuyen ngén, bit ngdr dé tao an tuong, nhur
video [bién hinh(Itrong nganh my pham; tin dung
hi¢u ting, filter, trend - khai thac hi¢u ing hinh anh,
4m thanh phd bién @ ting kha nang lan truyén; ca
nhéan héa ndi dung - 4p dung cong nghé (nhu AI) dé
dé xuét san pham theo s thich ¢ nhan, nang cao

muc do tuong tac va gitr chan nguoi dung.

Téing cuong tinh twong tac dé thic ddy sw tham
gia cua nguoi dung

Téng cudng tinh trong tac 14 yéu t then chét dé
thuc day su tham gia cua nguoi dung tren TikTok,
nén tang von ndi bat véi kha nang k két ndi hai chiéu.
Tuy nhién, nhiéu quang c4o hién vin mang tinh mot
chiéu, chua khai thac hiéu qua déc diém nay. Mot sb
giai phap gdm: thir thach hashtag - khuyén khich
nguoi diing sang tao ndi dung xoay quanh san pham,
nhu chién dich #eyeslipsface cua E.L.F. Cosmetics;
su dung shoppertalnment tich hop tinh nang mua
sim truc tiép, dic biét qua livestream v6i KOLs dé
rat ngén hanh trinh mua hang; khuyén khich noi
dung do ngudi ding tao (UGC) - thuc day ngudi
duing chia sé trai nghiém thyc té nham ting tinh chan
thuc va lan toa.

Gidm tan sudt hién thi dé tranh gdy kho chiu cho
nguoi dung

Mot s6 giai phap gém: t6i vu tAn sut hién thi -
gi6i han s6 1an hién thi mdi ngay dé tranh gay phién
toai; uu tién quang cao ty nhién (native ads) - tich
hop muot ma vao luéng ndi dung nhim ting mirc do
chép nhén; tao gi4 tri ndi dung - thay vi chi ban hang,
quang cao nén cung cip thong tin hitu ich nhu hudéng
dan sir dung hay meo thuyc tién.

3. Nang cao chit lwgng va anh huong ciia ndi
dung quang cao trén TikTok toi hanh vi tiéu dung
cuia gen Z tai Thai Nguyén

T6i 1w héa ndi dung theo mé hinh AISAS dé ting
cuong mirc do tuong tdc

Dua trén mo hinh AISAS (Attention - Interest -
Search - Action - Share), cac doanh nghiép tai Thai
Nguyén can thiét ké noi dung quang céo trén TikTok
theo hudng khong chi thu hut sy chu y (Attention)
ma con khuyén khich tim kiém (Search) va chia s¢
(Share). Pé lam duoc diéu nay, thuong hiéu can tao
ra ndi dung hap din ngay tir gidy dau tién, tan dung
cac xu hudng (trend) hién c6 dé kich thich sy quan
tam ctia Gen Z. Dong thoi, viée két hop cac yéu td
tuong tac nhu thir thach (challenge), binh luén truc
tiép hay duetting video s& gitip gia ting mirc d6 chia
s¢, qua d6 md rong pham vi tiép can tuy nhién cia
quang cdo.

Ung dung ngi dung ngan, triec quan, mang tinh
trai nghiém cao
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Khao sat cho thiy Gen Z tai Thai Nguyén bi thu hit
bdi ndi dung giai tri, hai hudc va hinh dnh sinh dong.
Do d6, quang c4o nén dugc tdi wu dudi dang video
ngén (<30 gidy), str dung hiéu tmg thi giac, Am thanh
hap dan. Viéc tmg dung 1y thuyét mo phong (Simu-
lation Theory) [Inhu AR filters, TikTok Live hodc
KOCs chia s¢ trai nghiém - giup tao cam giac ti€u
ding 40, ting murc do tin trong va anh huong dén
hanh vi mua hang,

Két hop chién hege KOLs/KOCs véi yéu t6 dia
phirong hoa

Theo mo hinh dong chay hai budc (Two-Step
Flow Theory), KOLs/KOCs c6 anh hudng manh
dén hanh vi tiéu ding ctia Gen Z. Tai Thai Nguyén,
doanh nghiép nén uu tién hop tac voi micro-influ-
encers dia phuong dé ting tinh gan giii va do tin
cdy. Quang céo st dung ngdn ngir, bdi canh quen
thudc s& nang cao hiéu qua thuyét phuc va két nbi
v6i nguoi xem.

Tang cuong tinh cd nhan hoa thong qua Al va dir

liéu hanh vi

Gen Z c6 xu hudng thich nhiing ndi dung phu
hop vdi so thich ca nhan ctiia ho hon la cac quang cao
dai tra. Do d6, doanh nghi¢p nén tng dung Al va
phén tich hanh vi dé diéu chinh ni dung dua trén s&
thich, lich str tim kiém va tuong tac. Cac giai phap
nhu Dynamic Ads hodc chatbot AI ¢6 thé nang cao
mirc d6 phtt hop va hiéu qua tiép cn nhém khach
hang nay.

Xay dung cdau chuyén thiwong hiéu gén véi gid tri
va phong cdch song ciia Gen 7

Gen Z khong chi quan tAm dén san pham ma con
chui trong dén gié tri thwong hiéu va phong cach song
ma thuong hiéu d6 dai dién. Vi vay, cac doanh
nghiép tai Thai Nguyén nén tap trung vao storytelling
(ke chuyén) thay vi chi tap trung vao quang ba san
pham. Noi dung quang c4o can 1ong ghep cac yéu to
van hoa, xu hudng séng xanh, phat trién bén vimng
hodac cac gia tri phu hop véi tam ly va so thich cua
Gen Z.

Tan dung tinh nang thuong mai dién tir cua Tik-
Tok dé thic ddy hanh vi mua hang ngay ldp tirc
TikTok dang tich hgp manh mé tinh nang thuong mai
dién tr, dac biét qua TikTok Shop. Doanh nghiép tai
Thai Nguyén nén khai thac cc cong cu nhur lién két

san phim trong video, khuyén mai qua livestream
hodc minigame dé rat ngan hanh trinh mua hang va
kich thich hanh vi tiéu dung ctia Gen Z.

Pdnh gid hiéu qua chién dich thong qua phén
tich dit liéu va phan hoi tir ngwoi ding
Pé t6i uu hoa hiéu qua quang cao trén TikTok, doanh
nghiép can danh gia va diéu chinh chién dich dya
trén dir liéu thuc té. Cac chi s6 nhu ty 16 tuong tac,
thoi gian xem va ty 1é chuyén ddi can dugc theo ddi
lién tuc, cting véi viée thu thap phan hdi tir Gen Z
qua khao sat hoac binh luan dé diéu chinh chién lugc
truyén thong phii hop.

Tém lai, voi thuc trang anh hudng ctia ndi dung
quéng céo trén TikTok t61 hanh vi tiéu dung cta gen
Z tai Thai Nguyén, viéc cai thién chat lvong ndi dung
quang céo trén TikTok gitip doanh nghiép tiép can
va chuyén doi sy quan tim ciia Gen Z thanh hanh
dong mua hang. Ap dung chién Iugc toi wu hoa ndi
dung theo mo6 hinh AISAS, cong ngh¢ cd nhan hoa,
KOLs/KOCs dia phuong va tang cuong tinh tuong
tac sé gitp cac doanh nghiép xay dung chién dich
quang cao hiéu qua, tac dong tich cyc dén hanh vi
tiéu dung ctia Gen Z trong bdi canh s6 hoa./.
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