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Tom tit: Hiéu vmg dim dong (hay hiéu vmg tam Iy dam dong) la hién tiwong tam 1y phé bién xdy ra khi con
nguoi c6 xu huomg hanh dong, tin twong theo dam dong. Hiéu img nay khién nhiéu nguoi bo qua quan diém
cd nhan, bi I6i cuén béi sire manh dam dong®. Hiéu ung co y nghia trong kich cau mua sdm, hodc tao nén cac
trao heu, xu hueéng méi trong cong dong. San pham Labubu va Baby Three la hai nhan hang dieoc wu thich boi
gen Z rat nhiéu. S6 hwong san pham diwoc ban ra kha cao, mét phan I6n la sw lan truyén boi hiéu vmg dam
dong, khi ho nhdn dwoc thong tin va bi thoi thuc do nhom ban, nguoi than hodc cong d‘é‘ng mang lai. Nhiéu
ban tré thich chay theo trao luu chung cua xa hoi, dé s¢ hitu cho minh mét san phcfm ChotUtrén thi truong.
Nghién ciru vé tac dong cia hiéu vmg dam dong c6 thé givip cdc doanh nghiép cé huong di hiéu qud hon trong

viéc tiép can va thu hit khach hang tré tuoi.

Tir khoa: hiéu vng tam ly dam dong; hanh vi tiéu dung.

1. Mt s6 quan niém cé lién quan

1.1. Quan ni¢m hiéu wng tam ly dam dong

Theo Gustave Le Bon, trong tac pham kinh dién
"Tam Iy hoc dam dong[(Tiéng Phap: Psychologie
des Foules), da dinh nghia vé [dam dong[la mot tap
hop nhiéu ngudi, c6 thé thude qudc tich, nghé nghiép
hay gioi tinh khac nhau. Khi mot ca nhéan thudc vé
mot dam dong, déhoa nhap, ho sé mat di tinh c4 nhan
va bi chi phéi hanh vi boi (tAm hon dam dong!
chung®. Ttr d6, ho s€ co y thirc va hanh vi theo xu
hudng chung cua nhom.

Hiéu tmg tam ly dam dong, theo Gustavec gdm
03 thanh t&: (1) FoMO (Fear of Missing Out - N&i s
b6 16); (2) Tac dong ciia mang xa hoi; (3) Tac dong
tir phia nhiing nguoi ndi tiéng (KOLs, Influencers)
hodc nguoi than, ngudi quen.

1.2. Hanh vi tiéu diing va cdc yéu to anh huong

Theo Iy thuyét Philip Kotler - [¢ha dé[ctia nghé
thuat marketing hién dai, hanh vi tiéu dung la tap
hop nhitng hanh vi, hoat dong cua ca nhan hodc
nhom nguoi lién quan dén viéc tim kiém, mua sim,
sir dung, d4nh gia va loai bo san pham, dich vy dé
théa man nhu cau va mong mudn ciia ho. D6 bao
g0m cé nhing qua trinh ra quyét dinh trudc, trong
va sau khi mua hang®.

Téac gia Munthiu (2013)®xac dinh dugc hai nhom

yéu t6 tac dong t6i hanh vi nguoi tiéu dung dua trén
tiéu chi 1a ¢ thé quan sat hogc khong. Hiéu tmg dam
déng co thé anh hudng dén cac yéu t6 quan sat truc
tiép, yéu td bén trong va yéu té bén ngoai, tir d6, cuén
hut va tro thanh dong luc dé gidi tré [du trend( (chay
theo xu huéng) mua cac san pham do choi Labubu
va Baby Tree.

1.3. Tam ly FoMO (Fear of Missing Out)

FOMO ra doi vao nam 2004 va sau do duoc sir
dung rong rai tir nam 2010%), Tir dién Oxford (2018)©
hdi chiing FOMO (Fear of Missing Out) 1a ap luc xa
hoi khi c4 nhan nhan thy rang ban than bi loai khoi
mat trai nghiém chung tich cyc hodac dang nhd, co
cam gic lo lang vi nghi ring ngudi khac dang c6
nhiing trai nghiém tht vi hon minh.

Hoi chimg FoMO con 1a biéu hién ndi budn khi
ai d6 bo 15, danh mat diéu gi d6 khi nhitng ngudi
xung quanh dé ¢6. Riordan va cong sur (2021)Pchi ra
rﬁng FoMO c¢6 méi lién hé t&i viéc st dung mang xa
hdi mot cach thiéu lanh manh. Trong d6 FoMO c6
thé khién cho nguoi tré tudi va ngudi trudng thanh
cam xuc kém 6n dinh hodc trdm cam va diéu nay
cang cap bach hon trong bdi canh mang xa hoi phat
trién. Boi vi mang xa hdi hién nay li€n tyc va ban ron,
noi nhiéu ngudi thé hién nhidu dic diém, hinh anh
v6i nhimg thanh tyu dang ké. FoMO duoc tao ra khi
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ho cam théy khong theo kip hodc canh tranh dugc véi
ban bé minh. Blum (2016)® dua ra mdt goc nhin
khac, cho rang FoMO la cam giac tiéu cuc khi
thdy ban bé trong nhitng butrc anh trén mang xa hoi
nhung minh khéng c6, c6 thé tao ra nhitng hanh
vi 1éch chudn, chat luong giéc ngu kém, hoac tram
cam, u sau.

Prybylski va cong sy (2013) da thuc hién 03
nghién ctru khac nhau vé hiéu tmg nay va s lién quan
to1 dong luc, cam xtic va hanh vi ctia con nguoi, 1a -
noi so bo 15 nhitng trai nghiém thi vi ma ngudi khac
c6 nhung ban than minh lai khong cé, tir 6, tao nén
cac co hoi tuong tac, thoi thic ca nhan nhanh chong
tham gia dé khong tr¢ thanh nguoi ngoai cudcl]
FoMO duoc dic trung boi mong mudn két ndi voi
nhimg gi nguoi khac dang lam hoa nhap véi ho®.

Fitri Hardianti thuc hién nghién ctuu vé FoMO
bang cach sir dung phuong phép AISAS (mot mo
hinh tiép thi m6 ta hanh vi cia ngudi tiéu ding trong
moi truong ky thuat s6, dic biét 1a trén Internet).
Trong d6, nha nghién ciru tién hanh quan sat va ghi
chép trén phuong tién truyén thong xa hoi cua Insta-
gram. Két qua cho thay 05 giai doan trong qua trinh
ra quyét dinh ctia nguoi dung Instagram voi tu cach
1a khach hang tiém ning cta do choi Labubu, gom
(1) Su cht ¥; (2) Quan tam; (3) Tim kiém; (4) Hanh
dong; (5) Chia se!?,

1.4. Tac dong cvia mang xa hji

Mang xi hoi 14 nén tang truc tuyén cho phép
nguoi dung chia sé thong tin, ndi dung va tuong tac
v&i nhau™,

Hién nay, mang xa hoi 1a nén tang wu viét dé lan
toa thong tin dén moi nguoi, tao nén sy tac dong
manh mé t6i hanh vi con nguoi. Tinh trang [nghiénl
mang xa hoi ciing kha phd bién, tao nén tam trang lo
ling khi nguoi ding bo 15 nhiing trai nghiém tha vi
ma ngudi khac co. Hién trong nay dic biét phd bién
trong gidi tré12, Nén tang mang xa hoi dugc khao sat
bao gom: Facebook, Tiktok, Instagram va Youtube.

1.5. Tac dong cua ngu’oz néi tiéng va ngum than

Nhiing ngudi ndi tiéng xuat hién kha nhiéu trén
cac phuorng tién quang cao va co vai trd quan trong
trong truyén tai théng diép toi cong dong. Ngoai ra,
nhimg nguoi than, ngudi quen lai 1a nhimg nguoi co
strc anh hudng t6i mdi c4 nhan. Vi vay, nhitng nguoi
nay luén la mt nhan td tac dong sau sic t6i su lua

chon ctia mot ca thé, déng thoi, thoi thac ho mua
nhitng san pham tiéu ding gidng nhau. Didu d6 con
xuét phat tir nhu cau duoc hoa nhap véi nhitng ngudi
khéc trong cong dong.

2. Thye trang anh hwéng cia hiéu wng tim ly
dam dong dén hanh vi tiéu ding cia gi6i tré

2.1. Phuong phdp nghién ciru

Nhém nghién ctru ciia dé tai d tién hanh cac
phuong phap nghién ctru nhu sau:

Phuong phap diéu tra bang bang héi: Nhom
nghién ciru da thiét ké bang héi qua Google Form,
diu tra 310 ban tré do tudi tir 16 - 27 tai Viét Nam,
da timg mua hodc quan tim t6i san pham giéi han
Labubu va Baby Three. Muc dich nhim danh gia,
do ludng vé tac dong cua hiéu Gmg tam ly dam dong
t6i hanh vi mua cac san pham phién ban gii han
hién nay.

Dic diém nhan khéu hoc ctia nhimg khach thé
tham gia cudc khao sat bang bang hoi, d6 1a:

Do tudi: Chiém s dong nhat, & muc 1 37,1% la
20 - 22 tubi. Lua chon nghién ciru véi nhom tudi tir
16 -27, duoc tu quyét dinh mua sim, chiu su tac dong
cua ban b¢ va cac trao luu dugc quang cao trén mang
xa hoi, phu hop voi muc tiéu nghién cuu.

Gidi tinh: 66,1% la nit, 31,9% la nam va khac
1a 1,9%.

Nghé nghiép: Sinh vién chiém phan dong 1a
40,3%, con lai 1a hoc sinh, lao dong tu do, nhan su
trong t chtrc/cong ty.

Mt thu nhap chua cao, co khoang 41,9% la dudi
3 triéu dong va c6 9% la khong c6 thu nhap. Mirc thu
nhap tir 7 tridu dong trd 1én chiém 16,8%.

Miic d6 biét t6i Labubu/Baby Three: C6 t6i gan
97% da timg nghe dén san phim Labubu va Baby
Three, 10 ngudi chua timg nghe dén. Trong s do, ¢6
251/310 ngudi da timg mua san pham Labubu va
Baby Three, chiém 81% va 19% s nguoi con lai
chua tig mua san ph'?lm do.

Phuong phap phong van sau: v6i 05 ban sinh vién
hién nay, dé danh gia mtrc do va cac ly do, nguyen
nhén khién hiéu tmg dam dong co thé tac dong dén
hanh vi mua sdm san phém cua ho. Déng thoi, c6 thé
nhén biét quyét dinh mua san pham Labubu/Baby
Three sau khi chiu sy tac dong cta hiéu tng. Voi
nhiing tinh cach, ca tinh, thAm my, hé gia tri khac biét,
thé hé Z ¢6 nhimg quyét dinh mua sim khac nhau,
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anh huong bai FOMO (tam 1y so bo 15), ngudi nbi
tiéng ngudi than, ngudi quen. Ngodi ra, mang xa hoi
14 mét san phdm wu viét, glup cho viéc lan truyen hi¢u
g dam déng t6i rat nhidu ban tré, va c6 thé giit vai
trd trung tm trong truyén thong marketing trong thoi
gian toi.

Phuong phap thao ludn nhom: 01 nhém gom 04
giang vién chuyén nganh, dé danh gia tac dong ciia
hiéu trng, ca mat tich cyc va han ché.

Phuong phép dbi sanh: giita nhom chiu sy anh
hudng cua hi¢u tng tam ly dam dong va nhém it chiu
anh huong cta hiéu lmg nay. Dé tim ra vu diém va
khéc phuc cac han ché trong Vlec st dung tam ly hoc
dam dong trong kich ciu mua sim céc san phdm tiéu
ding nhét 1a trong gidi tré.

2.2. Vé sin phdm nghién ciru: Labubu va Baby
Three

San pham gidi han hay [Phién ban dc biét hoc
[phién ban gidi han[1a mot chién luoc marketing phé
bién duoc ap dung cho nhiéu loai san phém Aggar-
wal va Valdyanathan (2003)1¥ cho thay cac chuorng
trinh khuyén mai di kém giéi han thoi gian ting toc
d6 mua hang nhanh hon do tao nén dong lyc muén
s¢ hitu san pham dugc quang céo do.

C6 khé nhiéu dong san pham dugc quang céo
theo cach nhu vy, trong d6 ¢6 d6 choi Labubu va
BabyThree. Nunoi, Nakazima va Yoshikawa
(2013)¥ khang dinh rang nhan [phién ban gioi han(
lam tang sy hdp dan, ua thich cua gidi tré dbi voi
san pham.

Labubu la mot nhan vat dd choi ngh¢ thuat, duoc
tao ra boi nghé si ngudi Hong Kong Kasing Lung vao
nam 2015, trong loat truyén tranh mang tén 7he Mon-
sters. Nhan vat nay duoc biét dén véi ngoai hinh doc
dao: tai nhon, nu cuoi tinh nghich va ham rang sic
nhon, lay cam himg tir than thoai Bac Au. Nam 2019,
Labubu bt dau dugc phan phdi rong rai thong qua
sy hop tac véi cong ty d6 choi Trung Quoc Pop Mart,
nhanh chéng trd thanh hién tuong toan cau nho chién
luge ban hang [blind box[ - ngudi mua khéng biét
trudc mau ma bén trong, tao nén sy td mo va kich
thich trén mang xa hdi, trong cac bai dang cua nhiing
ngudi ndi tiéng nhu Lisa (Blackpink), Rosé (Black-
pink) Rihanna va Dua Lipa khién cho san phim duoc
biét rong rai hon trén toan thé giéid.

Baby Three, 1a mdt dong d6 choi hop mi (blind

box), c6 ngudn gdc tir Trung Qude. San pham co
hinh tht dé thwong, guong mét tron tria va biéu cam
phong phu, theo cac chu dé da dang nhu dong vat,
muia, 18 hoi, sy kién. Gidng v6i Labubu, sir dung hop
mu, tao nén sy bat ngo va hiing tha mua nhiéu phién
ban hon¢),

S nguoi thinh thoang ¢ nghe t6i thong tin vé san
phém cao nhat, hon % lugt tra 16i. Cu thé nhiing
ngudi nghe va biét téi san pham chiém chu yéu, trong
do, thinh thoang nghe toi chiém 50,2%, (¢, thuong
xuyén nghel 14 21,9%, (14t it khi nghe' 14 19,0%. Chi
c6 ding 8,7% chua timg biét t6i san pham dd choi
trén cac ing dung ctia mang xa hoi.

Ly do Gen Z xem va theo mang xa hoi, 1a cé su
tin tuong vao danh gia, nhan xét ctia nguoi dung khac.
C6 34,5% tra 101 [¢6 su tin tuong() va chi ¢6 16,8%
14 [Khoéng tin(] C6 t6i 48,7% (gan 15) tra 10i [ty timg
ndi dung khac nhau dé tao nén sy tin tuéng trong ho
hay khong[

2.3. Anh hwéng ciia nguwoi noi tibng dén hanh
vi mua sin phim

Nguoi ndi tiéng (KOLs, Influencers) trong cac
quang c4o ciing tic dong dén quyét dinh mua hang
ctia ban), 33,9% nguoi tra 10i cho rang co su anh
huong, chi ¢6 10,3% cho rang khong anh hudng.
Mirc (it anh huong(ciing khong cao, 10%, tuy
nhién, néu xét tong cac phuong dn, mirc ¢6 anh hudng
chiém ap dao, gan 90%.

Xét trong quan vé gidi tinh, ty 1é nam va nit danh
gia ¢6 anh hudng 1a cao nhat, v6i 33 nam va 71 nir.
Ty 1& Iya chon khong anh huéng 14 thap nhit véi 10
nam va 21 nit. Mic du kiém dinh chi binh phuong
cho thiy it ¢6 su lién quan vé gi6i véi danh gia nay vi
sig = 0,388 > 0,1, tuy nhién, ty 1¢ phi dinh st anh
hudng ctia nguoi ni tiéng khong qué cao.

2.4. Anh huong ciia nhitng nguwoi thin, nguoi
quen dén hanh vi mua sin phim

Khi thdy nguoi khac khoe san pham, ban than mdi
nguoi lai cam thiy mudn mua theo, dé minh ciing
giéng nhu ho. Nghién ctru ciing dua ra ciu hoi dbi
voi nhiing ngudi tham gia cude khao sét, 1a: [Khi thiy
nguoi khac ding bai khoe san pham, ban c6 cam thiy
mudén mua theo khong?(1 Két qua vé ty 18 % céu tra
loi 1a: 12,3% tra 101 [¢6, thuong xuyén nhu vay[]
38,7% tra 101 [D6i khi c6 cam giac dol; 25,8% tra 101
[Khong c6 cam giac dol; 23,2% tra 101 [Nguoc lai,
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t6i thdy binh thuong [ Nhu vay, 51,0% nguoi co va
49,0% ngudi khong mua san pham theo ngudi khac.
Ban chat hanh vi quyét dinh mua san pham
Labubu/Baby Three giéng nhu mot nhu cau duge hoa
nhép cong dong ctia thé hé tré hién nay. Trong s6
ngudi tra 10, ¢6 khoang 1/3 nguoi mua dé hoa nhap
cong dong va khoang 2/3 s6 con lai khong xuét phét
tir dong co d6. Ty 1¢ phan tram twong tmg 1a 33,2%
¢6 va 66,8% khong véi y dinh dé hoa nhap cong
d@)ng. Doi khi cac ban tré ¢ trong mdt tap thé ma ban
be, ngudi than ¢6 xu hudng sé hitu san pham do, thi
ho ciing ¢6 nhu cau mua theo trio huru.

Cau hoi [Ban c6 timg mua san pham
Labubu/Baby Three chi vi thdy nguoi khac mua
khong?( thé hién duoc quyét dinh cua gidi tré trude
anh huorng cua higu tmg d4m dong. Két qua cua cam
gidc mudn mua vi ngudi khac da co, thi sb lu'orng
ngudi khéng mua cao hon, tuy khong nhiéu 1dm 1a
44.2%. 33,9% la chon mua theo nguoi than, nguoi
quen néu dugc ho chia sé. 21,9% td ra r?mg ho khong
nhé 13 1am.

Tuy vay, gioi tré ciing it khi so sanh ban than minh
v6i nhitng ngudi dd c6 san pham do choi
Labubu/Baby Three trudc d6. Trong cau hoi [Ban co
thuong xuyén so sanh ban than véi nguoi sd hitu san
phidm nay trén mang xa hoi khong? [ thi 71,9% tra 1oi
Tkhong[) ngugc lai, 28,1% 1a [¢oL!

Tam Iy lo ling, ban khoan nay c6 thé lién quan toi
su lo 1§ng bi ché bai, khong thira nhan ban than minh
& trong nhém ngudi than d6. Mot s6 1y do ma gen Z
chia sé 1a: [thay ban bé choil] ‘moi ngudi déu col)
"khéng mudn bi tut haul) ‘minh khong thuc su yéu
thich tir dau, nhung thay [ai cling co(, [dang khoe lén
mang] cam thiy minh ciing nén mual] [khong mua
thi gibéng nhu minh khéac biét véi ca nhém[(PVS,
nhém gen 7).

Pay ciing mdt trong s nhitng nguyén nhan khién
cho gi6i tré mua san pham theo trao luu ctia nhom,
do cling 1a anh hudng cua hiéu ting dam dong.

2.5. Téc dpng ciia mang xa hdi dén hanh vi mua
sin phim

C6 69/310 (tmg voi 22,3%) nguoi thudng xuyén
theo ddi théng tin vé san pham qua mang xa hoi, co
46/310 (1a 14,8%) nguoi khong theo doi va ty 1€ cao
nhat 195/310 (14 62,9%) ngudi thinh thoang theo doi
thong tin vé san pham qua mang xa hoi.

Do nhiing d4nh gia tich cyc vé san phdm nén sé
luong ngudi mua 16n nhu thé. C6 126 nit va 53 nam
danh gia day 1a san pham doc dao, khac biét. C6 66
nit va 50 nam d4nh gia san pham phu hop vé c tinh.
Trong 2 danh gia trén, str dung kiém dinh Chi binh
phuong, ta c6: Danh gia phti hop vé cé tinh, ¢6 sig =
0,005 < 0,05, c6 nghia la danh gia nay co6 sy lién quan,
khéc biét nhau gitra 02 gidi tinh nam va nit. Nguoc
lai, danh gia san phém ddc dao, khac biét thi it c6 lién
quan t6i sy khac biét vé gidi tinh (Vi sig = 0,390 >
0,1) theo quy wdc chuan.

bé théy duogc vai tro ctia mang xa hdi trong cudc
sdng ciia gen Z hién nay, nhém nghién ciru ciing hoi
v& tan sut sir dung mang xa hoi trong mot ngay. Ty
16 ding mang xa hoi hon 6 1an/1 ngay chiém cao nhét
14 44,8%, 32,9% dung 1 - 3 1an, tiép theo 14 4 - 6 1an
chiém 17,4%. Ty 1¢ ding it hon 1 1an chiém thép nhét,
chi c6 4,8% nguoi tra 1oi. Déng thoi, voi mot con sd
ap dao, 1én t6i 85,8% nguoi ding cho rang minh [bi
nghiénJmang xa hoi, song song voi chi voi 14,2%
khong nghién. Trong do, c6 86 nam va 175 nlt tham
gia trong cudc khao sat cho rang minh bi nghién, so
sanh voi ty 18 rat thap khong nghién. Nhimg con sb
nay thé hién trao luu dung mang xa hoi hién nay c¢6
thé 1én toi 80 - 90% ngudi st dung. Vi vay, thong
tin lan truyén qua mang xa hoi t6i nguoi dan, cong
dong la phuong tién truyén thong nhanh nhét, pho
bién nhat.

Sau khi xem mang xa hoi thdy ngudi khac mua
san pham, c6 t6i hon Y, 1a 54,2% cam thy c6 bi thoi
thic mua cung véi khoang 45,8% tra 101 1a khong.
Théng qua sy lan truyén thong tin hinh anh hip dan
cta mang xa hoi, ma rat nhiéu nguoi chay theo trio
luu ctia cu dan mang, dé s¢ hitu cho minh mot bo san
pham do choi gidng nhau. Theo s6 liéu cta YouNet
ECI, trong 6 thang cubi nam 2024, 293.000 san pham
lién quan dén Labubu, Baby Three tir Top 30 shop
trén Shopee va TikTok Shop da duoc tiéu thu. Dén
thang 11/2024, doanh s6 mua san pham Labubu dat
dinh cao v6i 75.233 san phdm, va Baby Three dat
55.322 san pham trén cac san Thuong mai dién ti),

3. Su khac biét giira 02 nhém tiéu dung

Trude tac dong cta hiéu ung tam ly dam dong,
lu6n t6n tai 02 nhom khac biét nhau trong hanh vi tiéu
dung, d6 1a nhém bi anh huéng manh mé cua hiéu
ung va nhom khong chiu sy anh huong ctia hi¢u ing.
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Nhém thir nhat, chiém khoang 75% sb ngudi khao
sat, c6 hanh vi ti€u dung dya trén cam xuc, va anh
huong tir xa hoi. Khi tiép can véi thong tin lan truyén,
ho d& bi kich thich hodc ap luc tir cong dong dé so
hitu san pham gidng nhau. Nguoc lai, nhém thir hai
chiém khoang 25% 14 nhimg ngudi it bi tac dong boi
diéu do. Ho quyét dinh mua hang dya trén suy nghi
chin chin hon, s6 thich c4 nhan hodc gia tri st dung.
Nhitng quang cao hoac tac dong thong qua mang xa
hoi chi c6 ¥ nghia tham khéo, ting hiéu biét chia sé
thong tin, chir khong tao nén quyét dinh mua hang
cua ho.

Thé hé Gen Z véi nhiing ban séic, cé tinh c4 nhan
riéng c6 nhiing tdm ly va hanh vi tiéu dung dac thu
bt kip v6i xu hudng, bdi canh thi truong tiéu ding
bién dong nhu hién nay. Céc trao Iuu kich ciu mua
sam nhat 1a cac san pham gi6i han nhu Labubu va
Baby Three mét phén t6i tir sy khac biét nay.

Do d6, c6 mdt s6 bai hoc kinh nghiém cho viéc
marketing theo trao Iuu cia dam dong, 1a cin nghién
ctru rd nhom ddi tuong khach hang chu yéu, vé tim
1y, s& thich, hanh vi, thi hiéu tiéu ding dé c6 thé phu
hop voi cac khach hang khac nhau. Ngoai ra, voi su
khéc biét ctia bdi canh kinh té - xa hoi, va anh huong
10 rét ciia sy lan truyén thong tin thong qua mang xa
hoi, cac nha quang céo can phai tap trung va cé nhiing
chién dich marketing phu hop vé6i bdi canh va sy bién
dong cua thi truong.

Trong liwa chon mua san phim d6 choi Labubu
va Baby Three, Gen Z khong nhiing xuét phat tir so
thich, nhu cAu thAm my¥ c4 nhan, ma con tir tac dong
clia cac yéu tb tam 1y xa hoi nhu FOMO, quéang céo
trén mang xa hoi, tim 1y mudn dugc hoa nhap cong
ddng hodc anh hudng tir quan diém cua nguoi khac.
Nhiing tac dong trén chinh biéu hién cta higu tmg
tam 1y dam dong tao nén trao lua mua sim. Tir
nhitng két qua nghién ctru, rit ra nhimg bai hoc mar-
keting phul hop v6i s6 thich, thim my, tim 1y cong
dong, trén co s¢ can nhéc thi hiéu, nhu cau riéng
khach hang./.
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