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Tom tit: Ci nhdn hod trong truyén thong dang tré thanh mét xu hudéng chién lwoc trong ky nguyén dir liéu
lon, mang xa hoi va tri tu¢ nhan tao (41). Voi kha nang khai thdc dit liéu hanh vi, s¢ thich va nhu cau cd
nhdn, cho phép cdc doanh nghiép diéu chinh thong diép truyén théng phii hop véi timg khdch hang, qua do,
gia tang mike d¢ gan két véi thwong hiéu. Bang phwong phap phan tich tru’ong hop va vi du thye tién, bai
bdo tong hop khai quat khai niém va vai tro cua Yéu to cd nhan hod trong truyén théng va cdc cong cu tmg
dung yeu 16 cd nhan hoa trong hoat dong truyen théng thue tién ciia doanh nghiép. Thong qua phan tich mot
s6 chién dich truyen théng sir dung yéu t6 ca nhén hod trén the glO’l va Viét Nam, tac gia dé xuat mét s6
khuyén nghi nham ndng cao hiéu qua truyén thong sir dung yéu to ca nhdn hod tir géc dg truyén thong ciia
doanh nghiép.

Tir khéa: cd nhén hod; truyén thong; thirong hiéu; truyén thong thicong hiéu; théng diép truyén thong.

Abstract: Personalization in communication has become a strategic trend in the era of big data, social media,

and artificial intelligence (Al). By getting data on individual behavior, preferences, and needs, organizations
are able to tailor communication messages to specific audiences, thereby enhancing engagement with brands.

Using case analysis and practical examples, this paper synthesizes and systematizes the concept and role of
personalization in communication, as well as tools for applying personalization in corporate communication

practices. Through an analysis of selected communication campaigns employing personalization in both global
and Vietnamese contexts, the author proposes several recommendations aimed at improving the effectiveness

of personalization-based communication from a corporate communication perspective.
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1. Pt van dé
Trong béi canh kinh té s6 va sy phat trién nhanh

tich va so sanh v&i cac mau hanh vi twong ty dé xay
dung ho so khach hang. Nho d6, ca nhan hoa cho

chong cua cong nghé, yéu td ca nhan hoa trong
truyén théng, dic biét 1 trong thong diép da trd thanh
mot chién luge trong tm cuia cac doanh nghiép nham
tao ra loi thé canh tranh bén viing. Sy bung nd dix
liéu khach hang tir cdc nén tang thwong mai dién tir,
mang x3 hoi va thiét bi di dong, ciing vai su tién b
cua tri tu¢ nhan tao va thuat toan goi y, dang mo ra
kha ning tiép can va tuong tac & mirc do ca nhin
chua timg ¢6. Doanh nghiép hién c6 kha ning tiép
can khdi luong dit liéu khong 16 vé hanh vi mua sim,
thoi quen truy cap website, so thich va mdi quan tim
ctia khach hang; nhiing dit liéu nay c6 thé dugc phéan

phép doanh nghi¢p tuy chinh tuwong tac véi timg
nguoi ding, chang han nhu nhic nhé san pham ho
d4 tim kiém hodc nhin manh nhitng dac diém thuong
hiéu ma ho c6 kha nang thiy hap dan. Do véy, ca
nhén hoa trd thanh mot chién lugce c6 thé do luong
va trién khai, voi tac dong ngay cang 1o nét dén higu
qua truyén thong thuong hiéu.

Tir bdi canh d6, bai bao tong hop khai niém va
vai trd ctia yéu c4 nhan hoa trong truyén thong, phan
tich mot s cong cu thiic ddy yéu t6 ca nhan hod va
chién dich truyén thong trén thuc tién, tir do, dua ra
nhitng dong gop nham gia ting hiéu qué truyén thong
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str dung yéu t6 ca nhan hoa ctia doanh nghiép.

2. Khai niém va vai tro ciia yéu to ca nhan hoa
trong thong diép truyén théng

Ca nhan hoa trong thong diép truyén théng (mes-
sage personalization) dugc hiéu 1a kha ning diéu
chinh, tuy bién thong diép theo dic diém, so thich,
hodc hanh vi cta timg ¢4 nhan hodc nhom dbi tugng
cu thé (Van Doorn & Hoekstra, 2013). Pay la mot
trong nhimg xu hudng trong tim cua truyén thong
hién dai, dic biét trong marketing k¥ thuét sb, noi dir
liéu khach hang duoc st dung dé tao ra thong diép
phu hop va c6 tinh lién quan cao.

Vai trd ctia ca nhan hod trong truyén thong co thé
duoc ly giai trén ca phuong dién nhan thire, thai do
va hanh vi ctia nguoi tiép nhan. Trudc hét, ca nhan
hod gitip giam nhiéu nhan thirc trong méi trudng
truyén thong qué tai thong tin. Khi théng diép c6 tinh
lién quan cao, ngudi nhan c¢6 xu huéng danh nhiéu
ngudn liyc nhan thire hon dé xt 1y thong tin, thay vi
bd qua nhu cac thong di€p dai tra .

Ly thuyét tiép nhan c6 chon loc (Selective Expo-
sure Theory; Klapper, 1960) cho ring con ngudi co
xu hudng chon loc nhimg thong tin phi hop véi niém
tin va thai d6 ciia minh, dong thoi tranh né thong tin
méu thuan. Trong bdi canh nay, thong diép duoc ca
nhén héa s& d& dugc tiép nhan va Iuu giit hon vi nd
phu hop v6i hé gia tri san co cua ngudi tiéu dung.
M hinh xir Iy théng diép voi nang lyc han ché (Lim-
ited Capacity Model of Mediated Message Process-
ing - LC4MP; Lang, 2000) ciing chi ra rang khi thong
diép c6 tinh lién quan ca nhan, no s¢ thu hut sy cha
v, tang kha nang ma hoa va ghi nh¢ trong tri nhé dai
han. Nguoc lai, thong di€p khong duge ca nhan hoa
s& bi xem nhe va dé bi quén, do khong dugc uu tién
trong phan bo nguén lyc nhan thirc.

Khi ngudi tiéu ding cam thiy thong diép dugc
thiét ké riéng cho ho, ho hinh thanh thai d¢ tich cuc
hon va tang y dinh mua hang; nguogc lai, ca nhan hoa
duge thuc hién kém c6 thé 1am suy giam cam nhan
nay va giam hiéu qua truyén thong (Li, 2016). Segijn
va cong sur (2022) trong mét nghién ciru vé tinh
thuyét phuc ctia quang cdo ca nhan hoa ciing nhin
manh rang mirc d6 lién quan dugc xac dinh 13 yéu to
dan dit chu dao tao nén cac hi¢u ting thuyét phuc cua
quang c4o duoc i nhan hod. Két qua nghién ctru cho
thay nguoi tiéu ding c¢6 xu huéng danh gia cao tinh

lién quan mang tinh c& nhan ctia quang céo ca nhan
hoa hon 1a cam thay bi lam phién.

Nhu vy c6 thé khang dinh rang thong diép co
tinh c4 nhan hoa trong truyén thong dong vai trd
trong viéc dinh hinh cach nguoi nhan tiép nhan, dién
giai va phan tng vdi thong tin tir thuong hiéu. Theo
d0, bén canh cac yéu t6 1y tinh, mot thong diép hiéu
qua khong chi truyén dat thong tin, ma con khoi goi
cam xuc, tao su déng cam va cung ¢ hinh anh
thuong hiéu trong tam tri nguoi tiéu dung thong qua
nhiing thong tin dugc ca nhan hoa véi mie do lién
quan cao, gia tang mirc dd ghi nhé ciia nguoi nhan.

3. Mt s6 cong cu thiic diy yéu td ca nhan hoa
trong truyén théng thwong hi¢u

Email marketing

M@t trong nhiing ung dung ca nhan hoa thong
diép truyén thong sém nhét va phd bién nhét 1a trong
email marketing va thuong mai dién tir. Dt liéu hanh
vi trye tuyén ciia ngudi dung - chang han nhu lich st
tim kiém, san phim d4 xem hodc gio hang bi bd quén
- dugc khai thac dé giri cac email ca nhan hod voi noi
dung nhéc nhé hodc goi ¥ mua hang. Cac nén tang
thuong mai dién t&r nhu Amazon, Shopee hay Tiki
thuong sir dung hé thong tw dong dé giri thong bao
goi y san pham lién quan, wu dii gi6i han thoi gian
hoic nhéc khach hang quay lai hoan tit don hang.
Nhiing email nay khong chi thic day hanh dong mua
sdm tirc thoi ma con mang lai cam giac duge thau
hiéu, khién nguoi nhan cam thiy thuong hiéu dang
quan tim dén nhu cau that cia ho, tir d6 tac dong tich
cuc dén trai nghiém khach hang va long trung thanh.
Theo mot nghién ctiru thyc nghiém cua Sahni,
Wheeler va Chintagunta (2018) chimg minh ring
email marketing dugc ca nhan hoa dua trén hanh vi
thuc té cta nguoi ding co tic dong déng ké dén ty 16
mé thu (open rate) va ty 1& nhép (click) dé chuyén
Céc tac gia nhin manh rang email nhic nhé dya trén
hanh vi bo gio hang c6 hi¢u qua cao vi ching dugc
giri dang thoi diém nguoi tiéu dung dang ¢6 nhu cau
mua sim. Tuy nhién, c4 nhan hoa qua mirc hoic st
dung dir liéu khong minh bach c6 thé din dén phan
ung tiéu cuc, khi nguoi tiéu dung cam théy bi theo
doi qua chat ché.

Mang xa hoi

Trong bdi canh mang xa hdi, ca nhan hoa thé hién
& viéc nhiam chon quang cao va didu chinh noi dung
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dua trén ddc diém nhan khau hoc, hanh vi va s¢ thich
ngudi dung. Ca nhan hoa trén mang xa hoi thé hién
16 nhat qua co ché nhim chon quéang céo va diéu
chinh néi dung hién thi dya trén dic diém cta ting
nguoi dung. Facebook, Instagram, TikTok hay
YouTube sir dung dif liéu nhan khau hoc, hanh vi
twong tac va so thich dé tdi wu hoa ndi dung quang
cao cho tung nguoi. Khi nguoi dung tuong tac voi
bai dang, thuat toan s€ ghi nhan hanh vi nay dé “hoc”
va lién tyc diéu chinh loai ndi dung, tong giong, hinh
anh hogc san phim ma ho c¢6 kha ning quan tim
nhét. Diéu nay gitp thong diép trd nén gan giii, tu
nhién va it bi xem nhu quang cao.

Nén ting ni dung sé: Spotify, Netflix

Cac nén tang ndi dung s6 nhu Spotify va Netflix
da tro thanh biéu twong toan cau cho img dung Al ca
nhan hoa, thong qua viéc goi y danh sach nhac hoéac
phim phu hop véi s& thich va thoi quen cua tiung
nguoi ding. Co ché dé xuét (recommendation sys-
tem) dya trén thudt toan hoc may (machine learning)
khong chi nang cao trai nghiém nguoi dung ma con
tao ra dang trung thénh mdi - “experiential 1oya1ty
(long trung thanh gin voi trai nghlem) Co ché nay
khién nguoi ding cam nhan ring moi trai nghiém
déu dugc may do riéng cho ho, qua d6, hinh thanh
dang trung thanh méi - trung thanh vi cam xuc va trai
nghiém. Pic biét, ngudi dung c6 vai trd dong kién
tao voi Al: viéc ho nghe tron mot ban nhac hodc bd
qua ndi dung s& gitip thuat toan hoc hoi dé dura ra goi
¥ chinh xac hon (vi du: nghe hét mot bai nhac, bo
qua ndi dung khong thich), cho thdy sur cong tac gitra
con nguoi va Al trong viéc dong kién tao trai nghiém
canhan.

Chatbot va trg' ly do

Chatbot va trg ly ao dang tré thanh cong cu giao
tiép c4 nhan hod phd bién nht trong chién luoc cham
soc khach hang hién dai. Nhitng cong cu nay st dung
cong nghé xir Iy ngon ngir ty nhién (NLP) dé nhéan
biét giong diéu, ngit canh va cam xtic ctua khach
hang, tir d6 phan hdi bang ngdn ngit, phong cach va
noi dung phu hop.

Nhiéu thuong hiéu da tich hop chatbot trén web-
site, fanpage hodc img dung di dong nhim cung cap
tu van tirc thi, hd tro ban hang va tham chi duy tri
mdi quan hé thuong hiéu. Chatbot hién nay khong
chi tra 101 cau hoi, ma con ¢6 thé ghi nhé thong tin

ngudi dung dé goi ¥ san pham phu hop trong nhiing
14n tuong tic sau.

Tuy nhién, dé c4 nhan hoa b?mg Al dat hi€u qua
lau dai, thuong hiéu can duy tri yéu t cam xtic, minh
bach va nhan ban trong ting tuong tac. Nghién ctiru
cta Yu, R. (2025) d chi ra rang su chip nhan ctia
ngudi tiéu dung chiu anh huéng boi niém tin, ning
luc dugc cam nhén va cac dong luc mang tinh quan
hé. Mic du AI thé hién uu thé trong cac nhiém vu
mang tinh khach quan va dua trén dit liéu, sy khang
cy van ton tai trong nhiing bbi canh chi quan va giau
cam xuc. Dé nang cao mirc do chép nhén cua nguoi
tiéu ding, diéu thiét yéu 1a can xem xét nlem tin ca
nhén ciia timg ngudi tiéu ding, cung cap cac gidi
thich minh bach cho cac quyét dinh ciia AI, dong thoi
dam bao rang cac hé théng Al dugc phét trién trén
co s cong bang va minh bach. Diéu nay cho thy
chatbot va trg 1y 4o tuy la cong cu hi€u qua trong viéc
nang cao trai nghiém c4 nhan, nhung lai d6i dién voi
thach thie 16m vé tinh xéc thuc va dao dtrc dit lidu.
Vé lau dai, viéc can bang giita ca nhan ho4 va quyén
riéng tu s& quyét dinh mirc d bén viing cta cac tmg
dung Al trong truyen thong thuong hiu.

Nhu vay c6 thé thiy tir email marketing dén Al
héi thoai, cac cong cu ca nhan hoa ngay nay dang dan
chuyén dich hoat dong truyén théng thuong hiéu cia
doanh nghiép tir mé hinh truyén thong mét chiéu sang
twong tac hai chiéu va dong kién tao trai nghiém.
Piém chung ctia nhitng cong cu thanh céng nim &
kha nang khién nguoi ding cam thay dugc thau hiéu,
duoc quan tam va dugc ton trong. Ngugc lai, khi ca
nhan hoa bi lam dung, n6 dé tr¢ thanh sy “theo doi”
hodc “xam nhap”. Vi vay, yéu t6 quyét dinh khong
nam & cong nghé, ma & cach thuong hiéu hiéu khach
hang va str dung di liéu mot cach cé chon loc.

4. Phan tich mdt s6 chién dich sir dung yéu t6
¢4 nhan hos trong truyén thong

Coca-Cola “Share a Coke”

Chién dich “Share a Coke” (2011, khoi ngudn tai
Uc, sau d6 lan rong toan cﬁu) duogc xem la mot trong
nhing vi du kinh dién vé tmg dung yéu td c4 nhan
ho4 trong truyén thong thuong hiéu. Coca-Cola da
thay ddi logo quen thudc trén chai va lon bang nhimng
céi tén thong dung clia nguoi tiéu ding tai timg qudc
gia (vi du: John, Mary, Anh, Lan), dong thoi khuyén
khich nguoi ding “Chia s¢ Coca-Cola voi...” ban bé
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hoac nguc‘ri than. Cach lam nay da cham truc tiép vao
ban sac ca nhan (self- 1dent1ty) va nhu cau duoc cong
nhan cia mdi nguoi - didu ma cac Iy thuyét vé gia tri
tai san thuong hi¢u dua trén khach hang (CBBE)
nhan manh: thuong hiéu khong chi 1a san pham, ma
con 14 su gan két cam xuc va lién tuéng c4 nhan . Su
ca nhan hod & muc biéu tugng nay da tao ra trai
nghiém maéi mé, bién viéc mua Coca-Cola trd thanh
mot hanh vi mang tinh xa hoi va biéu dat ca nhan.
Két qua 1a doanh s tang trudng rd rét: tai Uc, murc
tiéu thy tang 7% sau nhiéu nam suy giam; tai My,
chién dich tao ra hon 500.000 birc anh gin hashtag
#ShareaCoke chi trong muia h¢ dau tién. Trong béo
c4o phan tich cua chién dich di chi ra ring mic do
nhén biét thuong hiéu va gin két thuong hiéu (brand
engagement) ciia Coca-cola cling dugc céi thién nho
chién dich voi thong diép duogc ca nhan hoa. Tuy
nhién, mot s6 nghién ctru ciing chi ra rang hiéu ing
ca nhan hod c¢6 thé bi gidi han vé thoi gian, khi tinh
ma&i meé giam di, va cd nguy co gy ra hi¢u ung “ad
fatigue” (mét moi quang céo). Pay 1a hién tugng hiéu
qua quang cao suy giam theo thoi gian khi nguoi tiéu
ding tiép xtic qua thudng xuyén voi cing mot noi
dung hoic kiéu quang cao, dan dén sy giam chu y,
giam kha nang ghi nhé va tuong tac kém hon. Tuy
nhién, chién dich nay van minh ching ring c4 nhan
hoa khong nhat thiét phai dua vao dit liéu 16n hay Al
ma chi cAn mot cach tiép can sang tao, ton trong ban
sdc ca nhan, da co thé tao tac dong manh dén truyén
thong thuong hi¢u.

Chién dich VinFast “Hao khi Non song”

Chién dich “Hzo khi Non song” (2025) ciia Vin-
Fast, thuong hi€u 6 t6 ctia Tap doan VinGroup, 1a
mdt vi du hién dai cho viéc két hop ca nhan hod véi
cong nghé s6 va long ty hao dan toc. Diém ndi bt
ctia chién dich 1a khéi tao nén tang truc tuyén haokhi-
nonsong.vn, noi ngudi dung cé thé tao ra video ca
nhan hoé ghi lai cau chuyén kém theo tén va hinh
anh cta chinh ho, sau do chia sé trén mang xa hoi.
Vé mit hiéu qua truyén thong, chién dich khong chi
tang cuong nhan dién thuong hiéu VinFast thong qua
tinh lan toa manh mé trén cac nén tang mang xa hoi,
ma con tao dung mbi lién két cam xuc giita c4 nhan
va thuong hiéu, cy thé chién dich da tiép can 4,7 triéu
ngudi trén cac nén tang, gan 24.000 luot twong tac
trén cac kénh social va hon 700 video ca nhan hoa

duoc khoi tao. Tuy nhién, diém can lvu y 14 yéu to
ca nhan hoa cling doi hdi sy than trong vé vin hoa
va chinh tri, nham dam bao tinh xéc thyc va tranh
gdy phan cam. Chién dich truyén thong “Hao khi
Non song > da st dung yeu t6 c4 nhan hoa nhur mot
cong cu gin két cong ddng dé truyén tai thong diép
thuong higu.

5. Mt s6 khuyén nghi nhim ning cao hi¢u
qué truyén thong sir dung yéu t6 ca nhan hoa tir
goc d§ doanh nghiép

Thir nhét, doanh nghiép nén dat “cdm nhan ca
nhan hod” ciia nguoi tiéu dung lam trong tam, thay
vi chi trién khai ky thuat c4 nhan hoa. Hai chién dich
phan tich & trén cho thdy rang yéu t6 quyét dinh hiéu
qua truyén thong khong nim & murc d6 phire tap ctia
cong nghé, ma & cam nhan ciia cong chiing vé sy lién
quan va gan giii. Coca-Cola chi can thay logo bang
tén riéng - mot thay d6i don gian nhung tao cam xiic
manbh, trong khi VinFast str dung cong ngh¢ video ca
nhan hod nhung van dua trén nén ting cam xuic “toi
13 mdt phan ctia T6 qudc”.

Thir hai, cAn can bang giita cong nghé Vél yéu tb
con nguoi. VmFast mg dung cong nghé s6, nhung
van hudng t6i yéu to con ngudi chir khong don
thuan 1a mot chuong trinh quang céo dit liéu. Pidu
nay cho théy, trong thoi dai Al va Big Data, cong
ngh¢ chi 1a cong cy; yéu t6 quyét dinh 14 cam xc,
ngdn ngi va gia tri nhan van ma thong diép truyén
tai. Doanh nghiép nén huéng dén “humanized per-
sonalization” - ¢4 nhan hod mang tinh con nguoi -
trong d6, cong nghé hd tro hiéu rd khach hang hon,
nhung giong diéu, ndi dung va cau chuyén van thé
hién cam xuc. Piéu nay gitup thuong hiéu giit dugc
d6 chan thuc (authenticity) trong giao tiép voi khach
hang ctia minh.

Thit ba, thiét ké trai nghiém tuong tac hai chiéu
va ddng kién tao (co-creation) 4 diém quan trong dé
thanh cong. Mot diém chung ctia ca hai chién dich 1a
viéc bién cong chiing tir ngudi nhan thong diép thanh
nguoi déng sang tao ndi dung. Coca-Cola khuyén
khich nguoi dung chia sé hinh anh véi chai mang tén
ho; VinFast tao nén tang dé nguoi ding chia sé video
ca nhan hoa va chia sé trén mang x hoi. Piéu nay
cho thy, c4 nhan hoa hiéu qua nhat khi dwoc gin voi
hanh vi tham gia. Thuong hiéu nén tao ra nén tang
website hodc hoat dong dé ngudi tiéu ding co thé

70 LY LUAN CHINH TRI VA TRUYEN THONG - S&2/2026



THUC TIEN - KINH NGHIEM

dong gop, sang tao va thé hién ban than, thay vi chi
nhan thong tin mot chiéu. Khi d6, c4 nhan hoa khong
con 14 chién thuat quang cdo, ma tré thanh trai
nghiém cong dong, noi mdi ca nhan déu cam thiy
minh 14 mét phan cua ciu chuyén thuong hiéu.

Thir 4, chién dich truyén thong ca nhan hoa can
bao dam tinh phi hop vin hoa va bbi canh xa hoi.
Canhan hoa trong thong di€p chi hi¢u qua khi n6 phu
hop véi gia tri van hod, tap quan xa hdi va cam xtic
tap thé. Néu Coca-Cola sir dung yéu t6 tén riéng -
biéu tuong mang tinh ca nhan pho quat - thi VinFast
Iya chon két hop ca nhan hoa gén véi thong diép vé
tinh than dan toc Viét Nam, tao nén su cong huong.
Khi trién khai chién dich truyén thong c6 yéu tb ca
nhéan hoa, doanh nghiép can can nhic: (1) Tranh
nhitng chii & nhay cam khi x4y dung thong diép (vi
du nhu dan tdc, gidi tinh, ton gido, vung mién); )
Ut tién sir dung ngon ngit, hinh anh va biéu tuong
vira thé hién thong diép thuong hiéu vira phtt hop véi
bbi canh van hoa; (3) Dam bao mdi c4 nhan déu cam
théiy minh la mot ph?m ctia chién dich, c6 sy lién quan
t6i thong diép hay chil & duoc truyén tai. Mot thong
diép ca nhan hoa “sai ngit canh” ¢6 thé nhanh chong
phan tac dung va gay ton hai dén uy tin thuong hiéu.

6. Két luan

Trong bdi canh ky nguyén s, khi dit liéu 16n va
tri tu¢ nhan tao dang dinh hinh lai moi hoat dong
truyén thong, ca nhan hoa khong chi 1a mét xu huéng
tit yéu ma con trd thanh yéu t6 chién luoc trong xay
dung mdi quan h¢ giita thuong hiéu va cong chiing,
Tu viée phan tich co s¢ 1y luan va cac truong hop
thyc tién, c6 thé thay rang, hiéu qua clia ca nhan hoa
khong nam & mire d6 img dung cong nghé, ma ¢ kha
nang tao ra trai nghiém cam xiic va cam nhéan dugc
thau hiéu ctia ngudi tiéu ding. Khi théng diép duoc
diéu chinh dé phu hop véi ban sic ca nhan, gi4 tri
van hoa hodc niém tu hao cong déng, thuong hiéu
c6 thé gia ting dang ké sy gin két, long trung thanh
va niém tin noi cong ching.

Tuy nhién, ca nhan hoa ciing dit ra nhiing thach
thirc moi, déc biét lién quan dén quyén riéng tu, tinh
xac thuc va su qua tai thong tin. Do d6, doanh nghiép
can hudng dén cach tiép can can bang hon - két hop
gitra dit liéu va cam xdic, cong nghé va nhan vin, dé
dam bao rang mdi hoat dong c4 nhan hoa déu mang
lai gia tri thyc cho nguoi tiéu dung thay vi chi 1a mot

cong cu tiép can ky thuat.

Tong két lai, ci nhan hoa khong don thuan 1 viéc
goi tén khach hang, ma 1a qua trinh xay dung ddi
thoai riéng biét giira thuong hi¢u va ting ca nhan,
dua trén su thiu hiéu, ton trong va dé)ng sang tao. Khi
duoc trién khai dang céch, ca nhan hoa s€ khong chi
nang cao hiéu qua truyén thong ma con gop phan
dinh hinh hinh anh thuong hiéu chan thyc, nhan ban
va bén ving trong long cong ching./.
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