MOT SO VAN BE LV LUAN CHiNH TRI VA TRUYEN THONG TRONG THUC TIEN NGHIEN C(U VA DAO TAO

Cac mang ludi trén truyén thdng xa hoi
anh hudng dén co ché lan toa tin gia cua sinh vién

HA ANH BINH
Béo Phap luat Viét Nam
Email: nhabaohaanhbinh@gmail.com

ThS. PHAM NGQC THUY HANG
Hoc vién Bao chi va Tuyén truyén
Email: phamngocthuyhang@ajc.edu.vn

Tom tit: Truyén thong xa héi da thay doi cach con nguoi giao tiép, khong chi cho thay chiéu canh tich cuc
trong diéu kién két noi, ma con cho thdy han ché khi khuéch dai tin gid théng qua cdc mang heGi két noi yéu
va dong thudn nhom®. Tiép cdn Iy thuyet mang ludi ciia Granovetter” va Burt® dong thot gitip Iy giai co
che lan truyén tin gid trong méi truong sé khi nguoi diing chia sé théng tin dé a’uy 1l sw gdn két xa héi. Céc
yéu to nhu’ thudt toan, bot, hanh vi nguoi dung va mirc do tin tuong vao nguon tin di gop phan lam tin gza
lan tmyen nhanh chong va sdau réng. Trong do, cac mang ledi trén truyén thong xd héi bao gom cdc két noi
manh/yéu, mang ludi dong thudn va mang hedi trung tam dwoc xem la yéu t6 quan trong dnh huong dén

cach thirc sinh vién lan toa tin gia.

Tir khoa: cac mang ludi két noi; co ché lan téa tin gia, truyén théng xa hoi.

1. Dit van dé

Truyén thong xa hdi ndi chung, mang xa hoi noi
riéng di trd thanh mot trong nhiing nén tang truc
tuyén chinh dé c4 nhan tuong tac® va truy cap thong
tin®. Trong d6, phuong tién truyén thong k thuat sd
da thay doi hanh vi giao tiép ciia ca nhan® va cho
thay han ché khi tin gia duoc lan truyén nhanh hon
tin that, dic biét tin gia kinh té, chinh tri. Cu thé,
ludng thong tin duoc chia sé nhanh chong trén truyén
thong xa hdi da tao diéu kién cho viéc lan truyén tin
gid chua duoc xac thuc nham muc dich thuong mai,
chinh tri® va dé lai nhitng hé qua tiéu cuc cho xa
hoi®, chinh phu®. Béi vay, trach nhiém lan truyén
tin gia can dugc quy vé cac tac nhan chinh 14 con
nguoi va ki thuat (cu thé mang xa hoi). Trong do,
cac bot mang xa hoi thic ddy nhanh tdc do lan truyén
tin gia'® bang cach nhim muyc tiéu vao nguoi ding
mang xa hdi co stre anh hudng!, cling nhu tao bong
bong loc, thiét 1ap cac nhom xa hoi theo dinh hudng
niém tin két hop budng phan hdi. Theo do, tac nhan
con nguoi tiép tuc gop phan lan truyén tin gia thong
qua viéc v tinh/ ¢b ¥ chia sé thong tin sai syr that phu
hop v6i hé tu tuong hodc quan diém ca nhan('2.
Nhiéu nghién ctru trude day nhan manh viéc c4 nhan
tiép xuc ¢6 chon loc hodc thién vi dugc xem la yéu

t chinh quyét dinh mirc d6 nhay cam déi véi tin
gia™® do ca nhan c6 xu hudng tin vao thong tin phu
hop vai hé tu tuong, niém tin ban than.

Hanh vi lan tda tin gia con dugc nhin manh khi
ngudi dung ¢6 mirc do tin cdy cao vao ngudn hodc
nguoi giri thong tinM¥), Boi vay, tiép can 1y thuyét
mang ludi co thé gop phan 1y giai cach thirc tin gia
lan truyén trong méi trudng truyén thong xa hoi hién
dai. Theo do, 1y thuyét phan tich mang ludi x3 hoi
duoc hinh thanh tir dau thé ky XX véi nhing dong
gop nén tang ciia nha xa hoi hoc ngudi Dirc Georg
Simmel (1858 - 1918), nguoi da khoi xudng khai
ni¢m [tinh lién hé xa hoiI(Geselligkeit/ sociability/
sociabilité) nhan manh tap hop cdc mdi quan hé giita
cac ca nhan hay gilra m§t nhom véi nhiing ca nhan
hoac nhom khac. Trén co s& do, nha nhan hoc nguoi
AnhJ. A. Barnes da pht trién khai ni¢m [mang ludi
xa hoi ](s0c1a1 network), dit nén mong cho hang loat
ly thuyet sau ndy nhu [Strc manh cta cic mdi quan
hé yéull(the strength of weak ties) ctia Mark Gra-
novetter', hay [cac 13 tréng cAu tric[I(structural
holes) ciia Ronald S. Burt®.

Dic biét, cu triic mang xa hdi ma sinh vién tham
gia thuong mang dic diém ctia mot mang ludi khong
dong nhét khi c4 nhan dong vai trd nhur cac diém nut
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trung tAm c6 sd lugng lién két 16n thanh vién”. Trong
mdi truong sinh vién, nhiing diém nit trung tim mang
ludi thuong 1a cac cd nhan co nhiéu ban bé, nguoi
theo doi hodc nguoi co6 anh hudng 1on trong cac cong
déng truc tuyén nhu cht nhiém cac cau lac by, quan
tri fanpage, nguoi co stc anh huong (nguodi cong
chiing). Theo Iy thuyét lan truyén thong tin (bao gdm
tin gid) khi dugc chia sé boi cac trung tam s€ lan toa
nhanh, manh va rong hon™®. Nghién cuu cta
Vosoughi, Roy & Aral® nhin manh tin gia c6 kha
nang lan nhanh hon so véi tin that nho vao viéc khai
thac cac nut trung tdm trong mang ludi xa hdi va ndi
dung kich thich phan (rng cam xuc nguoi doc nhu s¢
hii, phin ng hodc bat ngd. Do do, trong mang ludi
sinh vién, noi cic mdi quan hé thuong mang tinh
twong tac mat thiét, gin giii va thiéu sy da dang vé
ngudn thong tin, chi cAn mot s it trung tAm chia sé
thong tin sai léch ciing d dé 1am tin gia lan toa rong
rai trong cong dong hoc duong Boi vay, viéc nghlen
ctru cau triic mang xa hoi can xét dén céc chidu canh
cu thé nhu mang ludi két ndi, mang ludi dong thuan,
mang ludi trung tim nham gép phan lam rd mang
lu6i tuong tac anh huong dén cach thirc sinh vién lan
toa tin gid trén truyén thong xa hoi.

2. Phuong phap nghién ctru

Nghién ctru sir dung phuong phap phan tich tai
liéu nham khai thac cdc mang ludi tuong tac trén cac
nén tang mang xa hoi anh hudng dén co ché lan toa
tin gia ctia sinh vién. Trén co so 1y thuyét mang ludi
xa hoi, nghién ciru tap trung vao ba cau tric mang
ludi quan trong 14 mang ludi két ndi (network con-
nectivity), mang ludi dong thuan (echo chambers),
va mang ludi trung tam (centralized hubs) nham lam
15 cach thire tin gia lan truyén béi sinh vién. Ngudn
dit liéu thtr cip bao gdm cac nghién ctru hoc thuét
trong khoang thoi glan tr nam 2020 dén nam 2025
duoc tim kiém cha yéu trén trang
https://scholar.google.com/ va https://www.research-
gate.net/. Cac tir khoa dugc tim kiém bao gdm tir
khoa tiéng Viét va tiéng Anh mang luéi lan truyén
tin gid (fake news diffusion network), hi¢u g lan
truyén tin gia, tin gia (fake news), mang ludi trung
tam trong lan truyén tin sai léch (network centrality
in misinformation spread), budng vang thong tin va
tin gia (echo chambers and fake news), niém tin vao
mang xa hdi (trust in social networks), hanh vi chia

sé tin gia cua sinh vién (students[ fake news sharing
behavior). Nghién ciru tong quan tai lidu s& gop phan
luén giai sdu dong co ca nhan, hiéu tng nhém va vai
trd cta thuat toan trong viée thic day lan toa tin gia
sinh vién theo ciu tric mang ludi.

3. Két qua nghién ciru

Mang luéi tuong tac trén cac nén tang xa h01 da
tr& thanh mot phan khong thé thiéu trong cudc séng
hién dai va tac dong sau sac dén nhiéu khia canh, bao
g0m ca quyét dinh co ché lan toa tin gia. Khong chi
ddi véi cac mang tuong tac 16n, ma ngay ca voi mang
lu6i trong nhom s6 lugng nho véi nhimg nguoi ding
101 rac, khong lién quan van cho thiy su lan toa tin
gia ting nhanh so vdi tin that® trén nhiéu nén tang
khac nhau®. Trong d6, ciu triic mang ludi trén
truyén thong xa hoi dong vai trd quan trong trong
vigc x4c dinh cach thirc thong tin, dac biét co ché lan
toa tin gia. Ciu trac mang ludi bao gdm diém nut
(code) dai dién cho ca nhan, t6 chtrc/ nhom tham gia
mang ludi; canh (edge) dai dién cho mbi quan hé
hodc tuong tac gitra cac nat nhu viéc theo doi, két
ban, chia sé bai viét; va cong dé)ng, dai dién cac nhém
nat c6 nhiéu két nbi v6i nhau hon so véi cac niit bén
ngoai nhom. Ngoai tinh dé lan truyén tin gia, ciu triic
mang lu6i anh huéng dén co ché lan toa tin gia nhin
manh dén hiéu tmg ddng nhat, hiéu Gmg bong béng
thong tin va nguoi co suc anh hudng.

3.1. Mang ludi két néi trén truyén thong xa hoi
danh hwéng dén co ché lan téa tin gid ciia sinh vién

Theo M. Granovetter, phan tich mang luéi can co
su phén biét cac mbi quan hé manh/ yéu dua trén
tham nién; thoi gian sinh hoat chung; xtic cam, tinh
cam; sy tin cidy moi quan hé va tinh da dang mdi
quan hé. Theo d6, quan hé yéu 1 nhimg méi quan
hé ma cac ca nhan c6 su gin két khong cao, cuong
d6 xac cam yéu, danh it thoi gian cho mdi quan hé
va sy tin cdy 14n nhau thap; nguoc lai quan hé manh
chiém nhiéu thoi gian cla cac tac nhan, da ngi dung,
su tin cdy va cuong do xic cam rat cao. Nhu vay,
mang luéi trén truyén thong xa hoi duoc thé hién
théng qua cac chiéu canh nhur mang luéi ban beé trén
trang ca nhan nhom cong ddng dong nhat (phu hop
niém tin v6n c6 ctia thanh vién), ap luc xa hoi (dong
thuan trong nhom khién nguoi dung it c6 sy hoai
nghi vé tin gia va sin sang chia sé ngay ca khi ban
than khong hoan toan tin), cac mang ludi c6 nhidu
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cong dong nho (chung nhing niém tin, gia tri chung),
mang lu6i khong c6 cong ddng nho (da dang hon va
kho bi anh huong boi mot tin gia cu thé).

Mo hinh mang luéi nhdn manh su trong tac gitta
hanh vi c4 nhan, két ndi xa hoi va dic diém ciu tric
mang ludi nhém xem xét cach thirc ca nhan, nhom
duoc két ndi trong mot mang luéi va thong tin di
chuyén qua cac két ndi nay. Cu thé, cac nhom Face-
book déng vai trd quan trong 1 noi giao tiép dé ca
nhan, nhom chia s¢ s¢ thich chung, bay t6 quan diém,
¥ kién c4 nhan, thao luan vé cac van dé, diang anh va
chia sé ndi dung lién quan thong qua cach thirc hoat
dong nhur mot dién dan thao luan noi nguoi ding ¢
thé chia sé anh, lién két va cap nhat®. Trong do,
nhém ngudi c6 mébi quan hé gin két cao cho thy tin
gia c6 thé phat trién manh hon®. Cu thé, dic trung
cua nhom sinh vién la mac do gén két x4 hoi cao,
thuong xuyén tuong tic véi ban be, hoi nhom, mbi
quan hé than thiét c6 thé 1am ting nguy co lan truyén
tin gia. Theo do, sinh vién ¢6 xu hudng dong y VoI
quan diém cua nhu’ng ngudi xung quanh dé duy tri
su hoa hop dan dén kho khin trong viéc han ché tin
gid. Nguoc lai, mobi quan hé yéu duge xem la cau ndi
gitp thong tin lan toa td1 cac ca nhan, nhom khac
nhau. Boi Vay, nho tlep xuc thong tin da dang thong
tin, cac moi quan hé yéu gitip ngudi ding tiép can
v6i nhiéu quan diém khac nhau va gitip nang cao kha
nang kiém chimg tin gia.

3.2. Mang lwdi dong thudn dnh hwéng dén co
ché lan téa tin gid ciia sinh vién

Phuong tién truyén thong da thuc day cac két ndi
ca nhan, két ndi giita doanh nghiép v6i nguoi dung,
két ndi dong nghiép, di tac kinh doanh, nha nghién
ctru hoc thuat va cong dong lién quan®®. Tuy nhién,
mang xa hoi dong thoi cho thdy ca han ché khi tur
hinh thanh cac [budng vang[ noi ngudi ding twong
tac chu yéu v6i nhitng nguoi c6 dong quan diém.
Hién twong bong bong loc con sur dung céc thuat toan
nham thic day luot nhap chudt va tong hop ndi dung
nguoi dung da co sy dong thuan dan dén su tach biét
nhém va cing ¢d cac gié tri hoac ¥ thirc hé da ton tai
trudc day®. Boi vy, nhiéu nghién ctiru nhan manh
ca nhan c6 nhiéu kha ning két ndi voi cac ca nhan
¢6 cung nhing hé tu tudng, gia tri, dic diém hay
hoan canh tuong tr® va cac mang ludi truyén thong
x3 hoi dugc hinh thanh theo cach dong nhét va it

ngau nhién hon so vé6i cac mang ludi trong thé giGi
thye. Trong moi trudng nay, sinh vién dé roi vao
trang thai xac nhan dinh kién, tiép nhan va chia sé tin
gia phu hop véi niém tin sdn co, dic biét khi noi dung
gén v6i chit @ cam xuc nhur gido duc, chinh tri, hodc
danh du sinh vién.

baic biét, chu nghia hién thyuc ngay tho (naive re-
alism), dinh kién dugc xac nhan va Iy thuyét anh
hudng chuin muc xa hdi vé co ban nhan manh nhu
cau ca nhan trong viéc tim kiém, tiép nhén, tiéu thu
va chia sé thong tin phit hop véi quan diém va y thie
h¢ ca nhan. Do d6, nguoi dung trén mang xa hdi
thuong c6 xu hudng hinh thanh cac két ndi véi ca
nhén trong dong quan diém va cac thudt toan co xu
hudng ca nhan hoa cac dé xuit vé nhitng ndi dung
phi hop véi s6 thich ca nhan bang cach thong qua
goi y cac két ndi voi nhitng ca nhan twong ty dé két
ban hodc theo doi. Ca dong dang xa hdi va ca nhan
hoa thong qua thuat toan bong bong loc va budng
phan hoi s& dan dén viéc c4 nhan it c6 co hoi tiép can
v6i nhimg quan diém mang tinh xung dot ma bi ¢o
1ap trong bong boéng thong tin cia ca nhan. Dong
thoi, sur ton tai ctia cac buong phan hdi c6 thé day
nhanh céch thtc tin gia ton tai va lan truyén nham
cling ¢b cho do tin cay tin gia. Mat khac, hanh vi trén
truyén thong xa hdi ciing cho thdy mbi twong dong
v6i hanh vi ngoai tuyén clia ca nhan, it nhat 1a viéc
tuan tht cac chuAn myc x3 hoi. Nghién ctru ciia Keat-
ing, Hendy va Can®” cho thiy c4 nhan ¢ xu huéng
tuan thu cac hanh vi theo glO’l t1nh chang han phu nit
c¢6 kha ning dang tai vé cac mdi quan hé va hoat
dong gia dinh va nam giéi c6 kha ning ding vé dia
vi xa hoi. Mot sb nghién ctru khac ¢b ging giai thich
lién két su dong thuén ca nhan, nhom trong mang
luéi x4 hoi thong qua cac ddc diém tinh cach, chang
han nhu tinh dé bi kich dong, hudng ngoai, cdi md,
dé chiu va tin tim véi cac mirc d6 tuong quan khac
nhau®). Do do, khi bi han ché trong cac bong bong
thong tin, nguoi dung chi yéu chi tiép xuc véi cac
quan diém giéng nhau ma khé nhan biét dugc cac
thong tin sai léch.

Trong mang ludi két nbi dong thudn, sinh vién co
thé bi anh huong boi tinh khép kin va hiéu img budng
vang trong ciu tri mang xa hoi tham gia®. Trong
mang ludi sinh vién, khi phan 16n thanh vién ciing
chia s¢ nén tang van hoa, méi truong song, tham chi
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ca niém tin xa hoi, viéc tin gia lan truyén khong chi
qua mot chidu thong tin ma con qua co ché khuéch
dai nho sy lap di lap lai trong mang ludi ban be, nhom
16p va cac dién dan sinh vién. Cac thuat toan goi y
cta nén tang mang xa hdi cling c6 xu hudng dé xuit
cac ndi dung gay chil y, nhay cam va cam xuc hoa
duoc xem 13 dic trung cua tin gia®. Diéu nay khién
sinh vién, v6n 1a nhém c6 tan suat sir dung mang xa
hoi cao®, dé roi vao vong lp tiép nhan va lan truyén
thong tin thiéu kiém chimg. Mit khéc, hiéu tmg tim
1y ¢am dong con khién sinh vién dé dang bat chude
va lap lai hanh vi chia sé théng tin ma khong kiém
chimg, nhét 14 khi ho nhén thiy nhiéu nguoi cing
nhom da chia sé thong tin d6¢2. Do do, viéc chia s¢
tin gia khong chi 1a hanh vi thong tin ma con mang y
nghia gin két va thé hién sy dong thuan trong nhom,
bat chép tinh x4c thyc cua thong tin.

3.3. Mang lwdi trung tim dnh hwéng dén lan
toa tin gid cvia sinh vién

Mang lu6i trung tim nhdn manh dén ngudi co
strc anh hudng (dugc nhiéu nguoi theo ddi hodc/ va
couy tin trong cong dong v6i kha ning lan truyén tin
gia trén sO lu’orng lon nguoi dung). Bay ciing la nguoi
dong vai trd cau ndi khi két ndi voi nhiéu ca nhén,
cong dong khac nhau. Thong tin dugc lan toa trén
truyén thong xa hoi co thé duoc chia sé tir nhimg
nguoi an danh nén d¢ tin ciy ctia ngudn thong tin la
yéu td quan trong quyét dinh nguoi ding co chép
nhén thong tin hay khong®. Trén nén tang xa hoi,
ngudi ding c6 thé theo ddi cac trang quan tim, ngudi
ndi tiéng tao thanh cong dong xa hoi khép kin. Tur
day, niém tin dé dang duoc thiét 1ap do mang ludi
ma nguoi ding lya chon va bai dang tir ngudn co stc
anh huéng (mang ludi trung tAm) gitip dé dang gianh
duoc sy tin tuong cia ngudi tiép can thong tin. Theo
Chekima va cong su®, do tin cay, do hép dan va do
chuyén mén 13 ba yéu t6 chinh cdu thanh nén uy tin
ctia nguoi o suc anh huong trén mang xa hoi. Trong
do, o tin cay dugc xem 1a yéu t6 nén ting, quyét
dinh kha ning tac dong ctia ngudi anh hudng dén
quyét dinh va hanh vi chia sé tin gia nguoi ding. Tuy
nhién, nghién ctru ciia Morris® nhin manh viéc tiét
16 vé thong tin ca nhan (hd so nguoi dl‘mg co SI'Ic anh
huong) khong phai luc nao ciing cho thay mdi twong
quan dang ké giita niém tin véi ngudn thong tin tiép
nhan. Ngoai ra, sy hap dan dugc hinh thanh dya trén

su quen thudc, twong dong, thién cam cua ngucn
cung cap thong tin®. S hip din ctia ngudi cung cap
thong tin con duoc thé hién théng qua kha ning vé
tri tué, tinh cach va 16i séng. Dura trén su hép dan cta
minh, nguoi nhan thong tin tré nén san sang chap
nhén théng tin hon bang cach xac dinh ban than véi
ngudi cung cap thong tin®. Day 14 1y do tai sao nhiéu
quang céo dugc cong ching biét dén théng qua
nhimg ngudi ndi tiéng hodc ngudi ¢o sirc anh hudng.
Chuyén mén cua ngudi cung cip thong tin d& cap
dén cac k¥ nang, nang lyc va kién thirc®. Theo do,
chuyén mén la mét thude tinh dugc nguoi tiép nhéan
thong tin nhan thirc lién quan dén trinh d6 hoc vén,
kinh nghiém, khé néng, trf thong minh, thanh tich va
dia vi. Nho vay, khi mot thong tin duge chia sé trén
nhiéu ngudn tin (ddc biét ngudn tin ¢ tham quyén)
thi nguoi dung tiép can thong tin s& cam thiy dang
tin cdy hon®?),

Mang ludi trung tdm c6 dac trung 1a kha nang
kich hoat hiéu tng lan truyén theo tang, trong d6
thong tin dugc phat di tir mot nit trung tim va tiép
tuc dugc chia sé bdi cac ca nhan khac. Trong méi
truong truyén thong xa hoi, sinh vién thudng bi anh
huong manh béi nhitng tai khoan c6 mirc d6 hién thi
cao nhu nguoi ¢6 stic anh hudng, fanpage truong
hoc, hodc cac nhom hoc tap 16n. Day chinh la cac nit
trung tdm trong mang ludi trung tam hoa, cd kha
nang diéu phdi va khuéch dai théng tin dén mot
lugng 16n nguoi theo doi. Nghién ciru ciia Metzger
& Flanagin“ chi ra rang nguoi ding mang xa hoi
thuong danh gia dg tin cdy cta thong tin dya trén uy
tin cadm nhén cua nguoi chia sé, hon la tinh xac thuc
ctia noi dung. Piéu nay c6 thé dan dén viéc sinh vién
tin vao tin gia nhiéu hon néu duoc chia sé boi cac tai
khoan trung tam, nguoi co stc anh huong hon la viée
ndi dung can dugc kiém chung Nghién ctru cta
Vosoughi, Roy & Aral®) nhan manh tin gia lan
truyén nhanh hon, xa hon va sdu hon so véi tin that,
dac biét khi dugc chia sé bdi céc tai khoan trung tam
hodc c¢6 anh hudng lon. Boi vay, mdt bai dang sai
l1&ch tr mot fanpage hoc duong hodc nguoi cod suc
anh huong vé chi dé sinh vién quan tam c6 thé dugce
lan toa rat nhanh, vuot xa kha ning kiém chimg
thong tin cta c4 nhan. Cu tric tap trung clia mang
xa hoi hién dai, két hop véi thuat toan wu tién noi
dung c6 tuong tic cao s& gop phan 1am ting nguy co
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lan toa tin gia trong cong dong sinh vién.

4. Thao luin va két luin

Truyén thong xa hoi phat trién da thay doi cach
ca nhan giao tiép voi nhau®?. Mang xa hoi da cho
théy nhiing chiéu canh tich cuc trong viéc tao didu
kién thuan loi cho viéc giao tiép giita cac ca nhan
théng qua modi trudng truc tuyén song dong thoi cling
cho thdy han ché khi nhiéu chiéu canh thong tin tiéu
cuc duoc khuéeh dai; khi phat sinh nhiéu thong tin
gia mao™ vi dong co truyén tai hé tu tuong, niém
tin, chinh tri va doanh thu. Theo do, cAu triic mang
luéi twong tac trén truyén thong xa hoi da cho thiy
nhiing anh hudng 16n t6i viéc lan truyén tin gia ciia
ngudi dung théng qua mang ludi két ndi yéu/ manh;
mang luéi dong thuén va mang luéi trung tm. Ba
mang ludi c6 mbi quan hé mat thiét va ciing gop
phan lan toa thong tin (bao gdm tin gia) trén nén tang
mang xa hoi. Do do, viée tiép can cac 1y thuyét xa
hoi hoc nhu 1y thuyét mang luéi nhim giai thich
mang ludi trong tac trén truyén thong xa hoi c6 ¥
nghia, vai trd quan trong trong viéc Iy giai co ché lan
toa tin gia. Cu thé, tiép can Iy thuyét phan tich mang
luéi x3 hoi dong thoi cho thiy, trong cac mang ludi
két ndi manh nhur gia dinh, ban bé than, thong tin dé
dugc tin tudng va chap nh4n ma khong qua kiém
chlmg do su twong dong vé quan diém va ap luc
dong thuan nhém. Tuy nhién, diéu nay ciing giéi han
kha nang tiép can thong tin da chiéu, dé roi vao [bong
bong thong tin[) Nguoc lai, trong cic mang ludi két
n6i yéu 1a nhitng mdi quan hé roi rac, khong thuong
xuyén, sinh vién c6 thé tiép can nhiéu ngudn thong
tin hon nhung ciing dé bi 4nh huong boi thong tin sai
léch do thiéu sy kiém chimg va rang budc trach
nhiém. Boi vay, sinh vién voi dac trung 1a thuong
xuyén tuong tac trong ca hai loai mang luéi (ban bé
than thiét va quan hé xa hoi mé rong) trén mang xa
hoi dang chiu anh huong dang ké boi théng tin chura
duoc kiém chimg dén nhén thic va hanh vi chia sé
thong tin. Tuy nhién, chinh sy lan truyén tir cic mét
xich yéu co thé tao diéu kién cho tin gia nhanh chong
lan rong trong cong dong mang xa hoi.

Tin gia lan truyén hiéu qua con dugc thé hién
trong cac mang xa hoi nho viéc khai thac 16 hong cau
tric, cac khoang tréng trong mang ludi két ndi dé
lién két nguoi dung c6 quan diém thién kién, tir d6
hinh thanh c4c cong dong [dong thuan sai léch noi

thong tin sai dugc cing ¢ qua trong tac nhom. Co
ché bong bong loc thong tin khién nguoi ding tiép
xuc chu yéu véi nhitng ndi dung cing chiéu quan
diém, giam kha ning tiép can thong tin da chiéu, tir
d6 d& dan tGi niém tin sai léch, dac biét trong céc van
dé chinh tri®. Sinh vién chia s¢ tin chua xdc minh
con xuét phat tir nhu cau két nbi xa hoi, xu huéng lan
truyén ndi dung tir ngudi ho thich, tin tuéng hodc
cam thay tuong dong nhur mot cach duy tri sy chii y
va xdy dung mdi quan hé. Pong thoi, mang ludi
trung tAm, noi cic ¢4 nhin c6 tAm anh hudng cao
hoat dong, gop phan khuéch dai toc d6 lan truyén tin
gia, khi nguoi dung dé tin vao thong tin tir nhiing
nguoi ¢6 anh huong, du ndi dung chua duoc kiém
chiing. Piu nay cho thiy sy dan xen gitra mang ludi
anh huong va mang ludi dong thuan, noi niém tin ca
nhan bi cting ¢ trong mot khong gian thong tin khép
kin, tao diéu kién cho cdc nhém lgi ich khai théc va
dinh hudng du luan theo muc tiéu riéng“®./.

*Nghién cvuu duoc Truong Dai hoc Gzao duc - Dai hoc Quoc
gia Ha Ngi va Cong ty TNHH Phat trién thirong mai Truyén
théng BTE tai tro thudc dé tai md sé 0S.23.08

(1), (42) Tandoc Jr, E. C., Ling, R., Westlund, O., Duffy, A.,
Goh, D., & Zheng Wei, L. (2018). Audiences!acts of authentication
in the age of fake news. A conceptual framework. New media & so-
ciety, 20(8), 2745-2763.

(2), (15) Granovetter, M. S. (1973). The strength of weak ties.
American journal of sociology, 78(6), 1360-1380.

(3),(16) Burt, R. S., & Celotto, N. (1992). The network structure
of management roles in a large matrix firm. Evaluation and Program
Planning, 15(3), 303-326.

(4) Kaur, H., Ahsaan, S. U., Alankar, B., & Chang, V. (2021). 4
proposed sentiment analysis deep learning algorithm for analyzing
Covid-19 tweets. Information Systems Frontiers, 23(6), 1417-1429.

(5) Laato, S., Islam, A. N., Islam, M. N., & Whelan, E. (2020).
‘What drives unverified information sharing and cyberchondria dur-
ing the COVID-19 pandemic?. European journal of information
systems, 29(3), 288-305.

(6) Levy, D., Newman, N., Fletcher, R., Kalogeropoulos, A., &
Nielsen, R. K. (2017). Reuters institute digital news report 2014. Re-
port of the Reuters Institute for the Study of Journalism.

(7) Chen, C., Wu, K., Srinivasan, V., & Zhang, X. (2013, Au-
gust). Battling the internet water army: Detection of hidden paid
posters. In Proceedings of the 2013 IEEE/ACM International Con-

ference on Advances in Social Networks Analysis and Mining (pp.

116-120).

(8) Modgil, S., Singh, R. K., Gupta, S., & Dennehy, D. (2024).
A confirmation bias view on social media induced polarisation dur-
ing Covid-19. Information Systems Frontiers, 26(2), 417-441.

(9), (45), Allcott, H., & Gentzkow, M. (2017). Social media and

76 LY LUAN CHINH TR VA TRUYEN THONG - Chuyén dé s6 4 (2025)



MQT SO VAN BE LY LUAN CHINH TRI VA TRUYEN THONG TRONG THUC TIEN NGHIEN CUU VA BAO TAO

fake news in the 2016 election. Journal of economic perspectives,
31(2),211-236.

(10) Azzimonti, M., & Fernandes, M. (2023). Social media net-
works, fake news, and polarization. European journal of political
economy, 76, 102256.

(11) Shao, C., Ciampaglia, G. L., Varol, O., Yang, K. C., Flam-
mini, A., & Menczer, F. (2018). The spread of low-credibility content
by social bots. Nature communications, 9(1), 4787.

(12), (44), Di Domenico, G., Sit, J., Ishizaka, A., & Nunan, D.
(2021). Fake news, social media and marketing: A systematic re-
view. Journal of business research, 124, 329-341.

(13)Kim, A., & Dennis, A. R. (2019). Says who? The effects of
presentation format and source rating on fake news in social media.
Mis quarterly, 43(3), 1025-1040.

(14) Talwar, S., Dhir, A., Kaur, P., Zafar, N., & Alrasheedy, M.
(2019). Why do people share fake news? Associations between the
dark side of social media use and fake news sharing behavior. Jour-
nal of retailing and consumer services, 51, 72-82.

(17) Barabasi, A. L., & Albert, R. (1999). Emergence of scaling
in random networks. science, 286(5439), 509-512.

(18) Watts, D. J., & Strogatz, S. H. (1998). Collective dynamics
of [small-world hetworks. nature, 393(6684), 440-442.

(19), (41) Vosoughi, S., Roy, D., & Aral, S. (2018). The spread
of true and false news online. science, 359(6380), 1146-1151.

(20) Gupta, A., Lamba, H., Kumaraguru, P., & Joshi, A. (2013,
May). Faking sandy: characterizing and identifying fake images on
twitter during hurricane sandy. In Proceedings of the 22nd interna-
tional conference on World Wide Web (pp. 729-736).

(21) Zannettou, S., Caulfield, T., De Cristofaro, E., Kourtelris,
N., Leontiadis, 1., Sirivianos, M., ... & Blackburn, J. (2017, Novem-
ber). The web centipede: understanding how web communities in-
fluence each other through the lens of mainstream and alternative
news sources. In Proceedings of the 2017 internet measurement con-
ference (pp. 405-417).

(22) Singh, K. (2014), What'sireally the difference between face-
book pages, groups and profiles.

(23) Bhatta, M. (2024). Analysis of Fake News Using the Epi-
demiology Model.

(24) Ngai, E. W,, Tao, S. S., & Moon, K. K. (2015), Social
media research: Theories, constructs, and conceptual frameworks.
International journal of information management, 35(1), 33-44.

(25) Flaxman, S., Goel, S., & Rao, J. M. (2016). Filter bubbles,
echo chambers, and online news consumption. Public opinion quar-
terly, 80(S1), 298-320.

(26) Ozgiiven, N., & Mucan, B. (2013), The relationship be-
tween personality traits and social media use. Social Behavior and
Personality: an international journal, 41(3), 517-528.

(27), (28) Keating, R. T., Hendy, H. M., & Can, S. H. (2016).
Demographic and psychosocial variables associated with good and
bad perceptions of social media use. Computers in Human Behav-
ior, 57, 93-98.

(29) Cinelli, M., De Francisci Morales, G., Galeazzi, A., Quat-
trociocchi, W., & Starnini, M. (2021). The echo chamber effect on
social media. Proceedings of the national academy of sciences,
118(9), €2023301118.

(30) Lazer, D. M., Baum, M. A., Benkler, Y., Berinsky, A. J.,

Greenhill, K. M., Menczer, F, ... & Zittrain, J. L. (2018). The science
of fake news. Science, 359(6380), 1094-1096.

(31) Kircaburun, K., Alhabash, S., Tosuntas, S. B., & Griffiths,
M. D. (2020). Uses and gratifications of problematic social media
use among university students: A simultaneous examination of the
Big Five of personality traits, social media platforms, and social
media use motives. International journal of mental health and ad-
diction, 18, 525-547.

(32) Nyhan, B., & Reifler, J. (2015). Displacing misinformation
about events: An experimental test of causal corrections. Journal of
experimental political science, 2(1), 81-93.

(33) Sussman, S. W., & Siegal, W. S. (2003). Informational in-
fluence in organizations: An integrated approach to knowledge
adoption. Information systems research, 14(1), 47-65.

(34) Chekima, B., Chekima, F. Z., & Adis, A. A. A. (2020). So-
cial media influencer in advertising: The role of attractiveness, ex-
pertise and trustworthiness. Journal of Economics and Business,
3(4).

(35) Morris, D. S. (2018). Tiitter versus the traditional media:
A survey experiment comparing public perceptions of campaign
messages in the 2016 US presidential election. Social Science Com-
puter Review, 36(4), 456-468.

(36) Osei-Frimpong, K., Donkor, G., & Owusu-Frimpong, N.
(2019). The impact of celebrity endorsement on consumer purchase
intention: An emerging market perspective. Journal of marketing
theory and practice, 27(1), 103-121.

(37) Lim, S. W., Han, S. L., & Hwang, S. J. (2021). The effect of
influencer information source, message sidedness, consumer regu-
latory focus on E-WOM intentions about the cosmetics advertise-
ments of Instagram. Journal of Fashion Business, 25(5), 149-162.

(38) Reichelt, J., Sievert, J., & Jacob, F. (2014). How credibility
affects eWOM reading: The influences of expertise, trustworthiness,
and similarity on utilitarian and social functions. Journal of Mar-
keting Communications, 20(1-2), 65-81.

(39) Rieh, S. Y. (2010). Credibility and cognitive authority of
information. Encyclopedia of library and information sciences, 1(1),
1337-1344.

(40) Metzger, M. J., & Flanagin, A. J. (2013). Credibility and
trust of information in online environments: The use of cognitive
heuristics. Journal of Pragmatics, 59, 210-220.

(43) Bermes, A. (2021). Information overload and fake news
sharing: A transactional stress perspective exploring the mitigating
role of consumers!iesilience during Covid-19. Journal of Retailing
and Consumer Services, 61, 102555.

(46) Van Duyn, E., & Collier, J. (2019). Priming and fake news:
The effects of elite discourse on evaluations of news media. Mass
communication and society, 22(1), 29-48.

LY LUAN CHINH TRI VA TRUYEN THONG - Chuyén dé s6 4 (2025) 77



