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Tom tit: Bai viét hé thong héa mét s6 van dé b ludn co ban vé quan tri truyén théng thirong hiéu néng san sach trong
boi canh thi truong Vi Viet Nam, bao gom dac frung ciia nong san sach duoi goc nhtn kinh té hoc thong tin, vai tro kién

tao niém tin ciia tmyen thong trong d‘zeu kién bdt can xitng thong tin, va khung tiép cdn quan tri truyén thong thirong
hiéu. Trén co'sé tong hop cde I thuyét vé quan tri, quan hé cong chung va gia i thirong hiéu, nghién cieu dé xudt khung
phan tich quan tri truyén thong thu'ong hzeu nong san sach gom nam thanh to (chii thé, doi tiong, ndi dung, phuong
thirc, moi truong) va mé hinh ly thuyet Vé co ché tac dong ciia qudn tri truyén thong dén cdc thanh phan cua gia tri

thuwong hiéu (nhdn bzet lién tuong, chat lwwong cam nhén, trung thanh thuong hiéu). Két qud &op phan b6 sung co 5oy
ludin cho nghién citu vé quan tri truyén thong thirong hiéu nong san sach tai Viét Nam trong boi canh kinh té so.

Tir khéa: quan tri truyén thong; thuong hiéu néng san sach; gid tri thiwong hiéu; truyén thong thiwong hiéu; niém

tin thi truong.

Abstract: This article systematizes key theoretical issues relating to the management of brand communication for
clean agricultural products in the Vietnamese market, including the characteristics of clean agricultural products
from the perspective of information economics, the trust-building role of communication under conditions of infor-

mation asymmetry, and an analytical framework for brand communication management. Drawing upon theories of
management, public relations, and brand equity, the study proposes a brand communication management framework
comprising five components (actors, target audiences, content, methods, and environment), together with a theoretical
model explaining how brand communication management influences the key dimensions of brand equity (brand
awareness, brand associations, perceived quality, and brand loyalty). The findings contribute to enriching the theo-

retical foundation for research on brand communication management for clean agricultural products in Vietmam

within the context of the digital economy.

Keywords: communication management; clean agricultural product brands,; brand equity; brand communication;

market trust.

1. Pit vén dé

Cung v6i xu hudng tidu dung thyc pham an toan va
bén viing, nong san sach di tr¢' thanh mot dinh hudéng
quan trong trong chién lugc phét trién néng nghiép gan
voi thi truong ndi dia. Tai Viét Nam, nhiéu chuong trinh
va tidu chuan da dugc trién khai nham nang cao chét luong
va tinh bén vimg ctia san xudt néng nghiép. Cac tiéu chuén
thyc hanh néng nghiép tot nhu VietGAP va GlobalGAP
gitip chuan hoa quy trinh san xut, kiém soat an toan thyc
phém va truy xuét ngudn gdc san phdm. Bén canh do, cac

chimg nhan nong nghiép hitu co va chuong trinh (M&i xa
mdt san pham (OCOP) da gbp phan thic ddy phat trién
san pham nong nghiép theo hudng nang cao gia tri gia
tang va xay dung thuong hiéu dia phuong.

Tuy nhién, trén thuc té, nhiéu thuong hi¢u ndng san
sach tai thi truong noi dia van chua xay dung dugc hinh
anh thuong hi¢u di manh va chua tao dung dugc murc do
tin cdy twong ximg voi chit lugng san phim. Su chénh
léch giita ning lyc san xuat va ning lyc xdy dyng hinh
anh thuong hiéu cho thiy mot van dé quan trong: hoat
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dong truyén thong chura dugce t6 chire va quan tri mot cach
chién Iuoc. Cac nghién ctru vé thuong hiéu cho thiy gia
tri thuong hiéu dugc hinh thanh théng qua qua trinh tich
lily nhan thirc va trai nghiém ciia cong chiing, thé hién qua
cac thanh phan nhu nhéan biét thuong hiéu, lién tudng
thuong hi¢u, chét luong cam nhan va trung thanh thuong
hi¢u. Nhung yéu t& nay chiu anh huong truc tiép tir hoat
dong truyen thong va cach thire truyén thong duoc t6
chrc, didu phéi, gidm sat va danh gia.

Trong khi do, cac cong trinh nghién ctru hién co ¢ Viét
Nam phén 16n tip trung vao hanh vi tiéu ding néng san,
hi¢u qua marketing hodc xay dung thuong hi¢u dia
phuong, ma chua c6 nhiéu cong trinh 1y luan chuyén sau
vé& quan tri truyén thong thuong hiéu nong san sach nhu
mot hé thong tich hop gitta hoach dinh, t6 chirc, 1anh dao
va kiém tra danh gia. Pay 1a khoang trong 1y luan cn
duoc tiép tuc bd sung. Do do, viéc nghién clru quan tri
truyén thong thuong hiéu nong san sach c¢6 ¥ nghia quan
trong nham lam rd cach thure t chire va van hanh hé thong
truyén thong dé kién tao niém tin thi truong va ning cao
gla tri thuwong hi€u. Ba1 viét tap trung hé théng hoa cac
van @& Iy luan co ban vé quan tri truyén thong thuong hidu
nong san sach trong bdi canh thi truong Viét Nam, trén co
s& d6 dé xuét khung phan tich va mé hinh Iy thuyét phuc
vu cho cac nghién ctru thuc nghiém tiép theo.

2. Phuong phap nghién ciru

Bai viét 1a nghién ctru 1y ludn, st dung phuong phap
nghién ciru tai liéu két hop voi phuong phap phan tich
tong hop, cu thé nhu sau:

(1 ) Phuong phap nghlen cuu tai lzeu tac gia tién hanh
tim kiém, Iyra chon va tong hop céc ngudn tai liéu khoa hoc
trong nude va québc t (sach chuyén khao, bai béo trong
céc tap chi khoa hoc, cong trinh nghién ctru ¢ phan bién)
thudc cac linh vyc: quan tri hoc, truyén thong - quan hé
cong ching, marketing thuong hiéu, kinh t& hoc thong tin
va néng nghiép sach. Muc tiéu ctia budc nay 1a hé théng
héa céc van dé 1y ludn va co s6 1y thuyét, lam co sé xdy
dung khung phén tich, thiét ké cau hoi va muyc tiéu nghién
ctr, ciing nhu phét trién dinh hudng cho cac thang do va
cong cy thu thap dit liéu so cip & cac nghién ctru tiép theo.

(2) Phurong phdp phdn tich tong hop: trén co s cac
thong tin va dir liéu thu thap tir tai liéu thir cap, tac gia tién
hanh phén tich cac quan diém 1y thuyét, mo hinh nghién
ctru va phat hién cia cac cong trinh trude do. Tir két qua
phén tich timg bd phén, cac ndi dung duoc tong hop, so
sanh va khai quat hoa dé xem xét mot cach hé thdng céc
van dé lién quan dén thi truong néng san, quan trj truyén
thong thuong hiéu nong san va mdi lién hé véi cac thanh
t6 cua gia tri thuong hiéu.

3. Két qua va thao luin

3.1. Nong san sach va viin dé bit cin xitng thong tin
trén thi truong

Du6i goc do kinh té hoc thong tin, Darby va Karni
(1973) cho rang nong san sach thudc nhom [éredence
goods(_tirc [hang héa ma ngudi tiéu ding khé ¢6 thé kiém
chtmg chét lwong ngay ca sau khi da su dungl(] Trong giao
dich thi truong, nha san xuét thuong ném gitr nhiéu thong
tin hon so v&i nguoi tidu ding, dan dén tinh trang bat can
ximg thong tin. Trong bdi canh d6, ngudi tiéu ding ¢6 xu
hudng dua vao cac tin hi¢u thay thé nhu thuong hicu,
chimg nhan chét lugng va thong tin truyén thong dé danh
gi4 d9 an toan cia san pham. Luhmann (1979) khing dinh
niém tin chinh 13 [¢o ché gitp giam thiéu sy phirc tap xa
hoi, cho phép ca nhan hanh dong trong diéu kién thiéu
chic chan) Bidu nay cho thiy, trong thi trudng néng san
sach, niém tin tré thanh tai san chién luoc cta thuong hiéu,
va viéc kién tao niém tin phu thudc manh mé vao hé thng
truyén thong va cach thirc truyen thong duoc quan tri.

3.2. Khung cac yeu 1 qudn tri truyen thong thuong
hi¢u nong sdn sach

Trong khoa hoc quén tri, quan tri duoc hiéu 1 Tqua
trinh hoach dinh, t6 chirc, 1anh dao va kiém soat cac nguon
luc nhidm dat dugc muc tiéu cta to chirc/(Robbins &
Coulter, 2018). Khi van dung vao linh vuc quan h¢ cong
chting va truyén thong chién luoc, nhiéu nghién ctru nhan
manh vai tro ctia truyén thong nhu mot cong cu quan tri
quan hé giita t6 chirc va cong ching. Grunig va Hunt
(1984) cho ring [truyén thong hidu qua khong chi 1a qua
trinh truyén tai thong tin mot chidu ma 14 sy trong tac hai
chiéu nham xay dung mdi quan hé bén vig giita to chirc
va cac nhom cdng chiing) Trén co s¢ d6, Grunig (1992)
phat trién quan diém truyén théng ddi xtmg hai chiéu (swo-
way symmetrical communication), trong d6 truyén thong
dugc xem nhu mot chirc nang quan tri chién lugc cua to
chire, gop phin tao dung sy hiéu biét, niém tin va sy dong
thuén gitra t6 chirc v6i cong chung.

Tai Viét Nam, nhiéu nghién ciru trong linh vure bao
chi va quan hé cong chung ciing nhan manh vai tro cia
truyén thong trong quan tri to chire. Nguyén Vin Dung
(2012) cho rang Eﬁruyen thong t6 chire 1a qua trinh thiét
lap va duy tri cac mdi quan hé thong tin giita t6 chic véi
cac nhom cong ching nham dat duoc muc tiéu phat trién
cta t6 chic] Theo quan diém nay, truyén théng khong
chi 13 hoat dong truyén tai thong tin ma con 14 cong cu
quan tri chién luoc gitp dinh huéng du ludn xa hoi va xdy
dung hinh anh t6 chirc. Dinh Thi Thity Hang (2014) khang
dinh [quan tri truyén thong 14 qué trinh hoach dinh, t6
chirc va kiém soét cac hoat dong truyén thong nham xay
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dung hinh anh, uy tin va mdi quan hé tich cuc gifra t6 chirc
VO’l cong chungD Quan diém nay cho thiy truyén thong
can dugc tiép can nhu mot chirc ndng quan tri co tinh
chién luoc, dic biét trong bbi canh canh tranh thuong hi¢u
ngay cang gia tang.

TUr cac tiép can Iy thuyét trén c6 thé thay rang truyén
thong khong chi dong vai tro quang ba san pham ma con
1a mdt cong cu quén tri chién lugc gitp xdy dung va duy
tri gid tri thuong hiéu. Trong linh vyc ndng san sach, noi
nguoi tiéu ding kho 6 thé truc tiép kiém chimg chat
lugng san pham, hoat dong quan tri truyén thong cang c6
ynghia quan trong trong vi€c cung cap t1n hiéu chét luong,
xay dyng niém tin thi truong va cling ¢6 cac thanh phan
cuta gia tri thuwong hi€u.

Tir goc d quan tri truyén thong va trén co so cac luan
diém 1y thuyét da trinh bay, hoat dong quan tri truyén
thng thuong hiéu néng san sach c6 thé dugc phén tich
thong qua nam thanh t5 cau tric, van hanh theo chu trinh
tir hoach dinh dén giam sat, danh gia.

Thi nhat, chii thé quan trj truyén thong bao gom
doanh nghiép nong nghiép, hop tac xa, hiép hdi nganh
hang, co quan quan Iy nha nudc va cac don vi truyén
théng phdi hop. Nang luc tu duy chién luge, muc do
chuyén nghiép hoa va ngudn Iyc t chirc cia nhém chu
thé nay quyét dinh chat luong hoach dinh va trién khai
toan bo hoat dong truyén thong.

Thir hai, d6i trong quén tri 1a cac nhom cong ching
muc tiéu ma thuong hi¢u hudng toi, gom nguoi tiéu dung,
nha phan phdi, co quan quén 1y, cong dong dia phuong
va bao chi truyén thong. Viéc phan loai va xac dinh tha tu
u tién giita cac nhom cong chung 14 didu kién can dé thiét
ké chién lugc truyén thong c0 trong tam.

Thi ba, ndi dung truyén thong thuong hiéu duorc 6
chuc xoay quanh céac tryc thong diép vé nguodn gdc xuét
xu, hé thong chiing nhén chit lugng (VietGAP, Global-
GAP, hitu co), quy trinh canh tac, trach nhi€ém xa hoi va
gid tri bén vimg. Tinh nhét quan ctia hé thong thong diép
la co sd dinh vi thuong hi¢u va hinh thanh cAu tric lién
tudng tich cuc trong nhén thitc cong chung.

Thit tur, phuong thirc va kénh truyén thong duoc trién
khai theo hudng tich hop da nén tang, bao gdm bao chi,
mang xa hoi, thuong mai dién tir, hé ﬂléng truy XUt nguon
gdc, livestream va PR cong dong. Viéc phdi tron kénh
quyét dinh mirc do tiép can, tuong tic va sirc lan téa clia
thong di€p thuong hi¢u.

Thit ndm, co ché giam sat va danh gia truyén thong
tap trung vao do luong hiéu qua, quan tri khing hoang va
xir Iy phan hdi cong chiing. Pay 1a thanh t6 gitp duy tri
tinh minh bach, bao v¢ uy tin va cling ¢b niém tin thi

truong - yéu t6 ¢t 18i trong linh vire nong san sach.

Nam thanh t6 néu trén cho thiy quan tri truyén thong
thuong hiéu néng san sach 13 mot hé théng quan trj tong
thé, trong do cac yéu t6 tir chu thé, ddi tuong, ndi dung
thong diép dén phuong thire, kénh truyén thong va co ché
giam sat, danh gia co mdi lién hé chit ché va tac dong qua
lai 1An nhau. Khung phan tich nay cho phép tiép can hoat
dong truyén thong thuong hiéu nong san sach khong chi
& goc do cong cu truyén thong, ma con & goc dd quan tri
chién lugc; dong thoi tao 1ap co so 1y luan dé khao s,
d4nh gia hoat dong quan tri truyén thong thuong hiéu nong
san sach tai thi truong Viét Nam trong cac nghién ctru thuc
nghiém tiép theo.

3.3. Méi quan hé giita qudn tri truyén thong va gid
tri thuong hiéu nong sdn sach

Trong nghién ctru marketing va truyén thong, gia tri
thuong hiéu dugc xem 1a mét trong nhitng khai niém
trung tim dé danh gia hiéu qué cua cac hoat dong truyén
thong thuong hiéu. Aaker (1991) dinh nghia [gia tri
thuong hiéu (brand equity) 1a tap hop cac tai san va nghia
vu gan lién v6i thuong hiéu, bao gdm nhén biét thuong
hi¢u, lién tudng thuong hiéu, chat luong cam nhan va
trung thanh thiong hiéu, nhimg yéu t6 nay gop phan lam
tang hodc gidm gia tri ctia san pham dbi voi doanh nghiép
va ngudi tiéu dung( ) Tiép can tir goc do nhan thirc ciia
khach hang, Keller (1993) cho ring [gié tri thwong hiéu
dua trén khach hang (Customer-Based Brand Equity)
duoc hinh thanh khi nguoi tiéu ding c6 muc d¢ nhan biét
cao va c¢6 nhiing lién tudng tich cuc, manh mé va doc dao
vé thuong hiéu trong tri nhé ctia hol ] Trong béi canh do,
truyén thong thuong hiéu déng vai trd quan trong trong
viéc tao dung nhan thirc va dinh hinh hé théng lién tuéng
thuong hi€u trong tam tri khach hang.

Trong linh vurc ndng sén sach, noi riii ro nhan thire vé
an toan thyc phdm tuong ddi cao, mdi quan hé giita quan
tri truyén thong va gia tri thuong hiéu cang trd nén 16 nét.
Quan tri truyén thong khong chi gitp gia ting muc do
nhan biét thuong hiéu ma con gép phan xay dung niém
tin va hinh thanh hanh vi trung thanh ctia nguoi tiéu ding
d6i voi san pham.

Trén co so tiép can quan tri truyén théng nhur mot hé
théng chién lugc bao gom hoach dinh, t6 chirc, lanh dao
va kiém tra danh gia cac hoat dong truyén thong, bai viét
dé xuat mé hinh Iy thuyét v& tic dong cua quan tri truyén
thoéng thuong hiéu ddi véi gid tri thuong hidu nong san
sach (Hinh 1). M6 hinh thé hién mdi quan h¢ gitra hoat
dong quén tri truyén thong véi cac thanh phan céu thanh
gia tri thuong hiéu, qua d6 1am rd co ché tac dong ctia
truyén thong trong viéc kién tao niém tin thi trudng va
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cang ¢ vi thé ciia thuong hiéu ndng san sach.

Quan tri truyén théng thuong hiéu dong vai tro 13 yéu
t6 du vao trong qué trinh hinh thanh gia tri thwong hiéu
nong san sach. Thong qua viéc xay dung va kiém soat noi
dung thong diép, lwa chon kénh truyén thong va t6 chirc
twong tac voi cong chiing, hoat dong truyén théng co thé
tac dong dén nhan biét thuong hiéu, hinh thanh cac lién
tudng tich cuc va niang cao chit lugng cam nhén cia
nguoi tiéu dung. Qua trinh nay, khi duoc duy tri nhat quan,
s& gop phan cting cd trung thanh thuong hiéu va gia ting
gia tri thuong hi¢u trén thi truong.

Cung cb luan diém trén, Lu va Zheng (2022) nhin
manh [quan tri truyén thong thuong hiéu nong san gitr vai
trod chién lugc trong viéc nang cao gia tri gia tang, cling
cd nang lyc canh tranh va h trg dinh vi thwong hiéu;
truyén thong trong bdi canh da nén tang khong chi dimg
lai & chirc ning quang bd, ma con trd thanh yéu t6 ¢6 tac
dong truc tiép dén strc manh va vi thé cua thuong hi¢u
nong san trén thi truong() Céc tac gia cling minh hoa tac
dong thyc tién cta truyén thong thuong hiéu néng san
thong qua hanh vi ciia nguoi tiéu dl‘mg khach hang khong
chi tham gia chia s¢ thong tm truyén mleng (word of
mouth), ma con dua ra dé xuét cai thién, ddng sang tao
hinh anh thuong hiéu va tham chi hd tro ban hang thong
qua nén tang xa hoi. Nhiing minh chimg nay cho thay
truyén thong da chuyén tir vai trd mot chidu sang mé hinh
tuong tac, noi nguoi tiéu ding dong vai tro chi dong trong
viéc lan toa va dinh hinh thuong hi¢u.

O trong nudc, Nguyén Thé Kién (2023) bd sung thém
minh chimg vé tac dong ctia truyén théng thuong hiéu dbi
voi hanh vi tiéu ding ndng san khi cho ring [¢hét lrong
cam nhén va niém tin thuong hiéu c6 anh hudng truc tiép
dén y dinh mua san phim néng san dac san’j dong thoi
“yéu t6 nhom tham khéo va nhan biét thuong hiéu khong
¢6 anh hudng truc tiép dén y dinh nhung lai tic dong dén
¥ dinh mua théng qua trung gian niém tin vao thuong hiéu
(Nguyén Thé Kién, 2023). Phat hién niy mét lan nita
khang dinh: trong thi trudng nong san sach, niém tin
thuong hiéu I3 bién trung gian quan trong két ndi hoat dong
truyén théng voi hanh vi tiéu ding, va do d6, 14 chi bao cbt
16i cho thiy hiéu qua ciia quan tri truyén théng thuong hiéu.

4. Két luan

N6ng san sach 1a nhém san phdm mang tinh dac thu
cao do phu thudc manh vao niém tin thi truong trong didu
kién bét can xtmg thong tin. Trong bdi canh do, truyén
thong khong chi dong vai trd cung cap thong tin ma con
14 cong cu quan trong trong viée kién tao niém tin va xay
dung gié tri thuong hiéu. Bai viét da hé thong hoa mot sb
van dé 1y luan co ban vé quan tri truyén thong thuong hiéu

nong san sach, dé xuat khung phan tich gdm nam thanh
t6 (chu thé, ddi tuong, ndi dung, phuong thiic, moi truong)
va xy dyng mo hinh Iy thuyét v& co ché tic dong cua
quén tri truyén thong dén céc thanh phan cuia gia tri thuong
hiéu (nhan biét, lién tuong, chit lugng cim nhan, trung
thanh thuong hiéu).

Két qua nghién ctru cho thiy quén tri truyén thong cin
duoc tiép can nhu mot hé théng chién luoc bao gdm hoach
dinh, t6 chure, lnh dao va kiém tra danh gia cac hoat dong
truyén thong, nham dinh huéng nhén thirc, thai d va hanh
vi clia cong chiing. Trong bdi canh canh tranh ngiy cang
gia tang va s phét trién manh mé ciia moi trLrong truyén
thong sb, viéc nang cao nang luc quan tri truyén théng
thuong hiéu s& 13 yéu t§ quan trong g1up cac thuong hiéu
nong san sach Viét Nam cung ¢6 ni€m tin thi truong va
phat trién bén viig. Khung phan tich va mé hinh Iy thuyét
duoc dé xudt trong bai viét 1a co s& dé trién khai cac
nghién ctru thue nghiém tiép theo, bao gdm khao sat hoat
dong quan tri truyén thong ctia céc thuong hiéu nong san
sach dién hinh tai Viét Nam, kiém dinh mdi quan h¢ gitra
cac thanh t6 quan tr truyén théng véi gia tri thuong hiéu,
ciing nhu d& xuét hé giai phap nang cao hiéu qua quan tri
truyén thong trong diéu kién thi trudng ndi dia./.
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