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Tém tit: Trong béi canh canh tranh gia tang cua gido duc dai hoc Viét Nam, viéc ndng cao nhan thirc thuong hiéu
tromg dai hoc ngay cang quan trong doi voi viéc thu hiit va gdn két sinh vién. Bdi viét phan tich kha ning tmg dung
mé hinh gid tri thieong hiéu dwa trén khdch hang (CBBE) ciia Keller trong hoat dgng truyén théng gido duc dai hoc
tai Viét Nam, dwa trén phirong phdp phan tich va tong hop tai liéu. Nghién ciru lam ré bon thanh phan ciia mé hinh
CBBE gom nhén dién thieong hiéu, y nghia thuong hiéu, phan vmg thiong hiéu va méi quan hé céng hwong thuong
hiéu, dong thoi xem xét mirc @ phit hop ciia mé hinh trong boi canh sinh vién chiu anh hwéng manh tir truyén thong
s6. Két qua cho thay nhdn thirc thiong hiéu ciia sinh vién con phan tan, thiéu nhat quén va phy thudc nhiéu vdo cac
nén tang so. Viéc van dung mé hinh CBBE giiip cdc truong dai hoc dinh hieéng truyén thong hiéu qud hon va ting
cuong sie gdn bé ciia sinh vién voi nha trieong.

Tir khéa: CBBE; truyén thong thuong hiéu, trieong dai hoc.

Abstract: Amid increasing competition in Vietmam/s higher education sector, strengthening university brand awareness

has become increasingly important for attracting and engaging students. This article examines the applicability of
Kellerls)Customer-Based Brand Equity (CBBE) model to higher education brand communication in Vietnam through

document analysis and literature synthesis. The study analyzes the modells\four dimensions including brand identity,

brand meaning, brand responses, and brand resonance while assessing their relevance in a context where students are
strongly influenced by digital media. The findings reveal that students! perceptions of university brands remain frag-

mented, inconsistent, and highly dependent on digital platforms. Applying the CBBE model can help universities develop
more effective communication strategies and strengthen students| engagement with their institutions.

Keywords: Customer-Based Brand Equity (CBBE); brand communication; universities.

1. Pt van dé

Nhiéu nghién ctru cho thfiy, thuong hiéu truong dai hoc
¢6 anh hudng dang ké dén quyét dinh Iwa chon va nhap hoc
cta sinh vién. [Mtrc d6 nhan biét va quen thudc véi thuong
hiéu gitip ngudi hoe d& dang nhan dién, cin nhic va giam
i ro cam nhan trong bdi canh thong tin gido duc dai hoc
da chiéul (Bennett & Ali Chodhury, 2009). Ddi véi sinh
vién Viét Nam, nhén thirc 6 vé thuong hiéu truong dai hoc
la co sé quan trong dé phéan biét uy tin, chét luong dao tao,
mdi truong hoc tp va gid tri bang cap gitta cac co sO gido

duc, dong thoi gin vai cac yéu td dai han nhu co hdi nghé
nghi¢p va mang ludi cyu sinh vién.

Tuy nhién, trong nghién ciru truyén théng thuong hiéu,
mo hinh Customer-Based Brand Equity (CBBE) cua Keller
chu yéu duoc img dung trong linh vuc san pham va dich vu
thuong mai, trong khi viéc van dung mé hinh nay mot cach
hé théng cho bdi canh thuong hiéu truong dai hoc con han
ché. Trén co sor do, bai viét phan tich kha ning tmg dung
md hinh CBBE trong giéo duc dai hoc Viét Nam va dé xuét
cac dinh hudng truyén thong nham nang cao nhan thic
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thuong hiéu truong dai hoc ctia sinh vién.

2. Phwong phap nghién ciru

Bai viét str dung phuong phép nghién ciru tai liéu, bao
gém céc tai liéu duge lya chon tir cac bai bao khoa hoc dang
trén tap chi chuyén nganh qudc t& va trong nudc, céc sach
va giao trinh hoc thut, cting nhu cac tai liéu dién tir va trang
thong tin chinh thirc lién quan dén truyén théng thuong hiéu
giao duc dai hoc tai Viét Nam va mo hinh Customer-Based
Brand Equity (CBBE). Trén co s¢ d6, nghién ctru tién hanh
phan tich Iy luan, so sanh va tong hop céc quan diém nghién
cuu, dong thoi dién giai kha nang van dung m6 hinh CBBE
trong bdi canh truyen thdng so cua gido duc dai hoc Viét
Nam, tir d6 d& xuét cac dinh hudng tmg dung phti hop.

3. Két qua va thao luin

3.1. Két qua

3.1.1. M6 hinh gia tri thuong hiéu dya trén khdach hang
(Customer-Based Brand Equity - CBBE)

MO hinh gié tri thuong hi¢u dya trén khach hang (Cus-
tomer-Based Brand Equity - CBBE) do Kevin Lane Keller
gi6i thidu 1an dau tién vao nam 1993 va tiép tuc duogc phét
trién trong séch Strategic Brand Management. Day 1 mot
khung 1y thuyét 1y giai cach thurc gia tri thuong hiéu dugc
hinh thanh va ton tai trong tAm tri khach hang. Theo Keller,
gié trj thuong hiéu dugc hinh thanh tir kién thirc thuong hiéu
(brand knowledge) ma khach hang Iuu gitt, bao gdm nhan
biét va hinh anh thirong hiéu trong tAm trf ho. Noi céch khéc,
"sttc manh ciia thuong hiéu khong chi xuét phat tir cac hoat
dong marketing ctia doanh nghiép, ma cha yéu phu thude
vao cach khach hang suy nghi, cam nhan va phan tmg di
voi thuong hiéul (Kevin Lane Keller, 2013, p. 69).

Trén co's& d6, m6 hinh CBBE dugc phat trién theo dang
kim ty thap, phan anh qua trinh xay dung gia tri thuong hiéu
theo trinh tyr tir thép dén cao, twong uéng voi sy phat trién
trong nhan thitc va mdi quan hé ciia khach hang déi voi
thuong hi¢u. Cu thé, mo hinh bao gém bén cép d06 chinh.
1) O'cdp d thir nhdt, nhan dién thuong hiéu (brand identity)
thé hién kha ning khach hang nhan biét va ghi nhé thuong
hiéu trong céc tinh hudng tiéu diing, qua d6 dam bao thuong
hiéu hién dién trong tAm tri khach hang, 2) Cdp dé thir hai,
v nghia thuong hiéu (brand meaning) dugc hinh thanh thong
qua céc lién tuong ctia khach hang vé hiéu qua (brand per-
formance) va hinh anh (brand imagery), gitp xac dinh
thuong hiéu dai dién cho diéu gi. 3) Cdp dg thir ba, phan
ung thuong hi¢u (brand responses) phan anh cach khach
hang danh gia (brand judgments) va cam nhan (brand feel-
ings) dbi v6i thuong hiéu, thé hién qua nhan dinh vé chat
luong, d9 tin cdy cling nhu cac cam xic tich cuc hodc tiéu
cuc. 4) Cip di cao nhat 13 mdi quan hé thuong hiéu (brand

relationships), hay con goi 1a su cong hudng thuong hi€u
(brand resonance), thé hién muc do gén két sau sic, long
trung thanh va sy tuong tic tich cuc ctia khach hang ddi voi
thuong hiéu.

Bén cip do nay tuong tmg véi tién trinh nhan thire cia
khach hang théng qua cac cau hoi cbt 16i: [Thuong hiéu 1a
ai?[) [Thuong hiéu dai dién cho diéu gi?l) [Khach hang
d4nh gia va cam nhan nhu thé nao vé thuong hiéu?! va
"MG&i quan hé giira khach hang va thuong hiéu ra sao?’]
D@)ng thoi, dé dat duoc cép do cao nhét ctia gia tri thuong
hiéu, doanh nghiép can phat trién dong bo sau yéu t6 ¢t 161,
bao gdm: nhan biét thuong hiéu (brand salience), hiéu ning
thuong hi¢u (brand performance), hinh anh thuong hi¢u
(brand imagery), danh gia ctia khach hang (brand judg-
ments), cam xuc ddi véi thuong hiéu (brand feelings) va
mitrc d6 gin két voi thong hiéu (brand resonance). Trong
bao cao Building Customer-Based Brand Equity: A Blue-
print for Creating Strong Brands, [ ¢c yéu 6 cAu thanh mo
hinh CBBE khong ton tai doc lap ma duge xay dung theo
trinh tu logic, tao nén tang cho viéc hinh thanh va cling cd
gia tri thuong hi¢u trong tdm tri khach hang[ (Kevin Lane
Keller, 2001, p. 8-15).

3.1.2. Y nghia va kha nang thich iimg ciia mé hinh CBBE
trong truyén thong thiong hiéu trieong dai hoc Viét Nam

Hiéu qua ctia mé hinh CBBE trong gido duc dai hoc thé
hién 13 & vai trd trung tim cua hai thanh t6 13 hinh anh
thuong hidu va chét lugng cam nhan. [Hinh anh thuong
hiéu khong chi phan anh dinh vi ma nha trudng mong muén
truyén tai, ma con 1 két qua ctia chudi trai nghiém thyc té
va truyén thong tich Iy theo thoi gian[ (Kevin Lane Keller,
2003). Trong mdi trudng truyén thong sb, hinh anh thuong
hiéu c6 thé duoc cing ¢d hodc suy giam nhanh chong théng
qua céc chién dich mang xa hoi hodc trai nghiém hoc tap
tre tuyén ctia sinh vién. Song song do, chét rong cam nhan
von mang tinh chit quan, duogc hinh thanh tir trdi nghiém ca
nhan, y y1 kién cong dong va cac tin hiéu truyén thong, co vai
tro quyét dinh dén hanh vi lua chon va mitc do gan bo cua
nguoi hoc, dac bi¢t thong qua cac trai nghiém s6 nhu nén
tang hoc tap, miic do hd tro va kha ning tiép can hoc liéu
(Reham Ebrahim et al., 2016).

M hinh CBBE ciing cho thiy mirc d6 thich tmg cao
khi 4p dung cho sinh vién Viét Nam. Thir nhdt, sinh vién
Viét Nam la nhém ¢6 mire do tiép can cong nghé va mang
x4 hoi cao, [phan 16n sinh vién danh tir 2-5 gio> mdi ngay
cho mang xa hoi, va mét ty 1¢& dang ké str dung trén 5 gio
mdi ngay; dong thoi, cac nén tang nhur Facebook, TikTok
va Instagram duroc sir dung phd bién trong nhém nay” (Binh
Thi Thity Hang et al., 2024). Diéu nay tao diéu kién cho cac
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yéu t& nhan dién, chét luong cam nhan va phan héi thuong
hiéu dé dang dugc hinh thanh va lan truyén trong hé sinh
thai s6 ctia nha trudng. Thit hai, Thanh vi lua chon truong
ctia sinh vién Viét Nam chiu tac dong dong thi ctia céc yéu
t6 1y tinh nhu chét luong dao tao, chi phi hoc tap hay cac
diéu kién hd tro hoc tap va céc yéu t6 cam tinh nhur danh
tiéng, trai nghiém ctia sinh vién, truyén miéng va tic dong
cua truyén thong (Nguyen et al., 2023), phu hop véi logic
két hop gitta nhan thirc, phan (mg va cong hudng thuong
hiéu trong m6 hinh CBBE. T ba, [ déc trung van hoa cong
déng va sy coi trong cong nhan xa hoi tai Viét Nam[ (Phan
Xuan Son & Nguyén Thi Thanh Dung, 2019) tao diéu kién
thuan loi cho viéc hinh thanh cac téng cao cua mo hinh, khi
sinh vién san sang chia sé tri nghiém va tham gia lan toa
thuong hiéu théng qua cac cong dong truc tuyén va hoat
dong tap thé.

3.2. Thdo lugn

3.2.1. Thyee trang truyén thong thiong hiéu trieong dai
hoc Viéet Nam

Cac truong dai hoc tai Viét Nam dang timg budc day
manh hoat dng truyén thong thuong hiéu nhim nang cao
kha nang thu hiit va khang dinh vi thé. Sy phat trién cia cac
nén tang s6 da mo ra nhidu co hdi méi trong viée tiép can
va tuong tac voi ngudi hoc, dong thoi lam thay doi cach
thirc trién khai truyén théng theo hudng hién dai va linh hoat
hon. Tuy nhién, thyc tién cho thiy hoat dong truyén thong
thuong hiéu tai cac truong dai hoc van con t0n tai nhiéu han
ché vé ndi dung, chién luoc va hiéu qua trién khai, doi hoi
cin duge xem xét mot cach toan dién.

Gia ting 1img dung truyén thong so trong cdc trieong
dai hoc. Chuyén ddi sb dang thiic ddy xu hudng gia ting
ung dung ttuyen thong s6 trong cac truong dai hoc Vit
Nam. Viéc trién khai cac nén tang nhu LMS, website va
mang xa hdi khdng chi phuc vu dao tao ma con tr¢ thanh
kénh truyén thong hiéu qua. [Chuyén ddi sb lam thay ddi
cach thirc tiép can va tuong tac voi ngudi hoc, trong d6 cac
nén tang s dong vai tro trung tim! (Vi Thi Duyén, 2025).
Diéu ndy cho thdy truyén théng dai hoc dang chuyén tirmo
hinh truyén thng sang méi trudng sb, gop phan nang cao
kha ning tiép can va nhan dién thuong hiéu.

Truyén thong cé tac dong nhung chiea dong vai tro
quyét dinh trong xdy dung long trung thanh thuwong hiéu.
Truyén thong ¢6 anh hudng tich cuc dén long trung thanh
thuong hi€u ctia sinh vién, tuy nhién mic dd tac dong con
han ché. Cuthé, [¢ac yéu td truyén thong chi giai thich duogc
khoang 35% sur bién thién ctia 1ong trung thanh thuong hiéu,
cho thdy truyén thong chua phai 1 yéu t6 quyét dinh’)
(Nguyén Thi Huong et al., 2025). Diéu ndy phan anh ring

hiéu qua truyén thong thuong hiéu van phu thude déng ké
vao cac yéu t6 khac nhu chat lugng dao tao va trai nghiém
thuc té ctia nguoi hoc.

Hoat déng truyén thong con mang tinh ngin han va
thiéu dinh huomg chién heoe. Céc hoat dong truyén thong
tai nhiéu trudng dai hoc chii yéu tap trung vao cac giai doan
cao diém nhu mua tuyén sinh, thay vi dugc xdy dyng nhu
mdt chién luoc dai han va lién tuc. Dong thoi, (Viée dinh vi
thuong hiéu chua dugce gan két chit ché vai st ménh, tim
nhin va céc hoat dong thyc tién’ (Hoang Thi Minh Hué et
al.,, 2022), dan dén su thiéu nhit quan trong thong diép
truyén thong,

Mire dé twong tic va néng luc trién khai truyén thong
con han ché. Mitic d6 tuong tac va ning e trién khai truyén
thong trén mang xa hoi tai mot s6 truong dai hoc con han
ché, dién hinh Ia Pai hoc Duy Tan. Céc nén tang cia nha
trudng [thiéu sy tuong tac véi cong ching) dong thoi viée
han ché phan hdi binh luin lam giam hiéu quéa tuong tac
(Phan Binh V1, 2024). Bén canh d6, di ngtli nhan sy chu
yéu [t nghiép trai nganh ) thiéu nén tang chuyén mon va
md hinh 6 chirc con phan tan, thiéu dong bo.

Quan tri thiwong hiéu chua dong bg va thiéu hé thong
do heong hiéu qua. Nghién ctu tai Truong Pai hoc Can
Tho, hé théng nhan dién thuong hiéu tai chua thyc sy nhat
quén, khi cac yéu td nhu logo, slogan va nén tang s6 chua
tao duoc diu 4n rd nét trong nhan thurc cua nguoi hoc
(Nguyén Van Ty et al., 2024). Bdng thoi, viéc thiéu cac
cong cu do ludng va danh gia hiéu qua truyén thong khién
cac co s gido duc chua co dit dir liéu dé diéu chinh va tdi
wu chién luge trong dai han (Hoang Thi Minh Hug et al.,
2022).

3.2.2. Nhdn thirc vé thuong hiéu trueong dai hoc trong
sinh vién Viet Nam

Nhin thirc vé thuong hiéu truong dai hoc ctia sinh vién
Viét Nam khong ddng déu, chiu tic dong boi nhiéu yéu t
x4 hoi, kinh t& nhu loai hinh trudng, diéu kién kinh té gia
dinh va bdi canh ving mién. Nhimg yéu t6 nay anh huong
tryc tiép dén cach sinh vién hinh thanh, tiép nhan va danh
gia hinh anh thuong hi¢u ctia cac co so giao duc dai hoc.

Xét theo logi hinh truong, hé théng giao duc dai hoc
Viét Nam gdm hai khdi chinh 13 truong cong 1dp va truong
tur thuc, v6i nhig khac biét 1 rét vé mé hinh dao tao va
dinh vi thuong hiéu. Sinh vién cac trudng dai hoc cong lap
coxu huong ap dung phuong phap hoc sau, chu trong hiéu
ban chét kién thirc va phét trién tur duy phan bién, trong khi
sinh vién cac truong dai hoc tur thuc thuong thién vé phuong
phap hoc bé mit, tap trung hoan thanh yéu ciu mén hoc va
vuot qua cac ky danh gia (Wasidah Shahfuddin et al., 2022).
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Sur khac biét nay phan anh dic trung ddo tao cta hai khdi
truong, trong do, truong cdng 1ap cac truong dai hoc cong
lap thuong gin véi chire niang nghién ctu khoa hoc va dao
tao hoc thudt chuyén sau, thé hién qua viéc nhén manh vai
tro ctia nghién ctu trong nang cao chat luong gido duc va
thuc hién cac nhiém vu hoc thuat ¢t 16i (Nguyén Vin Ct,
2025, tr. 41), con truong tu thuc do hoat dong theo co ché
tur chu tai chinh, céc truong dai hoc tu thuc ddi mét véi nhiéu
han ché va ap luc trong t6 chirc do tao ciing nhur dam bao
chét luong (Nguyén Quang Hau, 2023). V& thuong hiéu va
uy tin, hinh anh thuong hiéu truong dai hoc trong nhan thirc
ciia sinh vién dugc hinh thanh chii yéu tir uy tin hoc thut,
thanh tich nghién ctru va vi thé hoc thuat trong hé thong gido
duc (Nguyen et al., 2023).

Xeét theo diéu kién kinh té, khao sat ndm 2024 ciia Bdo
VnExpress cho thiy, 47,6% ngudi tham gia ¢6 thu nhap
dudi 30 triéu dong/thang va 26,1% & mirc 31-50 tri¢u
dong/thang. Phan 16n ngudi duoc hoi cho réing mirc hoc phi
phtt hop ciia céc trudng cong lap 14 11-20 triéu dong/ky,
trong khi hoc phi cac truong tu thuc thuong ¢ muc 21-30
triéu dong/ky (VnExpress, 2024). Két qua nay cho thiy sinh
vién co diéu kién kinh té han ché thuong wu tién céc trrong
cong 1ap, trong khi sinh vién tir gia dinh kha gia c6 xu huéng
Iyra chon trudng tu thuc véi ky vong cao hon vé chat lugng
dao tao va dich vu.

Xét theo vimg mién, nhan thirc thuong hiéu cling c6 sur
phan hoa 16 rét. Khu vire phia Bac, diic biét 1a TP Ha Noi,
dugc xem 13 trung tAm gido duc truyén thng véi nhidu
truong dai hoc 1au doi va c6 uy tin cao nhu Pai hoc Quéc
gia Ha Noi, Pai hoc Bach khoa Ha Néi, Pai hoc Kinh té
Quéc dan hay Truong Dai hoc Ngoai Thuong. Thuong
hiéu cc truong tai day thuong dugc coi la chuén myc danh
gia chét lugng dao tao trén pham vi ca nude. Nguoc lai,
nhiéu truong dai hoc dia phuong ngoai TP, Ha Noi van gip
kho khan trong viéc xay dung nhan di¢n thuong hiéu & tAm
qudc gia (Nhat Duong, 2025). Ngoai ra, tai Pai biéu Qudc
hoi khoa XV, mot s ¥ kién cho ring mo hinh (dai hoc
vung/[hién nay con lam m¢ nhat nhan dién thuong hi¢u
chung, khi cong chiing thuong ghi nhan thuong hiéu cua
cac truong thanh vién nhiéu hon thuong hiéu dai hoc viing
(Pham Mai, 2025).

Khu vuc mién Trung, ngoai Pai hoc Pa Nang va Pai
hoc Hué, thuong hiéu cac truong dai hoc nhin chung chua
tao dwoc diu 4n manh. Cac chi bao nhan dién va cam
nhan thuong hiéu cua Pai hoc Pa Nang dat mic trung
binh (khoang 3,44 diém), phan anh hinh anh thuong hiéu
méi dimg & muic kha (Tran Thi Yén Minh & Pham Thj
Huong, 2017).

Trong khi d6, khu vyc phia Nam, dac biét 1a TP. Ho Chi
Minh, két quéa khao sat 429 sinh vién tai 12 trudng dai hoc
& TPHCM cho thiy céch sinh vién danh gia thuong hiéu
truong dai hoc gén chét voi trai nghiém hoc tap va gia tri
ma chuong trinh dao tao mang lai; khi thuong hiéu dugc
cam nhan tich cuc, sinh vién khong chi hai long ma con co
xu huéng lan truyén thong tin tich cyc vé truong (Nguyén
Ngoc Hién & Nguyén Thi Thu Loi, 2024).

3.2.2. Gidi phdp vmg dung mé hinh CBBE trong truyén
thong thuong hiéu truong dai hoc Viét Nam

Thir nhat, doi mdi truyén théng sé gén véi cdc tang gid
tri thirong hiéu. Xuat phat tir cac ting nhan dién thuong hiéu
(Brand Identity) va y nghla thuong hi¢u GBrand Meaning)
trong md hinh CBBE, d6i méi truyén thong sb gitr vai trd
nén tang trong viéc hinh thanh va cling ¢6 nhén thirc ban
dAu ctia sinh vién vé thuong hiéu truong dai hoc. Trong boi
canh truyén thong sb phét trién manh mg, céc trudng dai
hoc can u tién nhimg hinh thirc truyén thong phit hop voi
thoi quen tiép nhan thong tin ctia sinh vién Viét Nam. Viéc
phat trién ndi dung video ngin trén cac nén tang mang xa
hoi nhu TikTok, Facebook Reels hay YouTube Shorts gitip
truyén tai thong diép thuong hiéu mot cach truc quan, sinh
dong va dé lan téa, qua do gia ting mic do nhan dién
thuong hiéu va tao 14p cac lién tuong tich cuc, gop phan
ciing ¢ céc cap do Brand Identity va Brand Meaning.

Thit hai, ddy manh truyén thong trdi nghiém heéng t6i
hoc sinh trung hoc phé théng. O cip do y nghiia thuong hiéu
va phan ting thuong hi¢u (Brand Responses) trong mé hinh
CBBE, truyén thong tréi nghiém gitip ngudi hoc hinh thanh
cac danh gia 1y tri va cam xuc tich cue dbi voi thuong hiéu
truong dai hoc ngay tu giai doan tién tuyén sinh. D6i voi
nhém cong ching tiém nang la hoc sinh trung hoc phd
thong, cac truong dai hoc can ting cudng truyén thong dua
trén trai nghiém nham hinh thanh nhan thire va cam xtc tich
cuc vé thuong hiéu ngay tir giai doan trude tuyén sinh. Céc
hoat dong tham quan, trai nghiém méi trudng hoc tap, khu
thuc hanh va khdng gian sinh vién giip nguoi hoc hinh dung
10 nét hon vé doi sdng dai hoc, tir d6, gia tang kha ning ghi
nhé va thién cam ddi v6i thuong hiéu truong.

Thit ba, chudn héa thong diép thiong hiéu theo cdc
cdp do ciia mé hinh CBBE. Dudi goc @6 md hinh CBBE,
viéc chuan hoa thong diép thuong hiéu can duoc trién
khai tuong tmg v6i timg cip do gia tri thuong hiéu, tir
nhén dién, ¥ nghia, phan tmg dén cong hudng thuong
hiéu (Brand Resonance), nham bao dam tinh nhét quan
va hiéu qua truyén thong. O cap d6 Brand Identity, thong
diép can tap trung vao cac yéu 6 nhan dién cdt 16i nhur
tén truong, logo, mau sdc va khau hiéu nhim tao ddu 4n
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ban dau 16 rang va d& ghi nhé. O cap d6 Brand Meaning,
thong diép can 1am ndi bat chat lugng dao tao, doi ngii
giang vién, méi trudng hoc tip va cc gid tri ¢t 161 ciia
nha truong, qua do6 hinh thanh cac lién tudng tich cuc va
bén viing trong nhan thiic ciia sinh vién.

Thir tu, tich hop truyén thong, quan hé cong chiing va
hoat dgng cong dong. O tang cao nhét ciia md hinh CBBE
- cong huong thuwong hiéu, viée tich hop truyén thong, quan
hé cong chiing va cac hoat dong cong dong dong vai tro
then chét trong viéc duy tri sy gin bo lau dai va thuc day
hanh vi lan téa thuong hi¢u ctia sinh vién va cyu sinh vién.
Bén canh céc hoat dong ttuyén thong truc tiép, viéc tich hop
truyén théng da kénh, quan hé cong chiing va cac hoat dong
cong dong dong vai tro quan trong trong vi€e xay dung va
cting 6 uy tin thuong hiéu truong dai hoc. Truyén thong
tich hop gitip bao dam sy thong nhét giira céc kénh va cong
cu truyén thong, han ché sy phéan tan thong diép va ning
cao hiéu qua nhan dién thuong hicu.

4. Két luan

Bai viét khang dinh mé hinh gié tri thuong hiéu dua trén
khach hang (CBBE) c6 tinh phu hop va kha nang ing dung
cao trong xay dung thuong hi¢u trudng dai hoc tai Vit
Nam, diic biét trong bdi canh truyén théng sb tic dong manh
dén nhan thire va hanh vi coa sinh vién. Thong qua viée
phan tich co sd 1y thuyét, dbi chiéu véi thyc trang truyén
thong thuong hiéu dai hoc va nhan thirc thuong hiéu cua
sinh vién Viét Nam, nghién ctru cho thy gia tri thuong hiéu
truong dai hoc khong chi dugc hinh thanh ttr mirc d6 nhan
biét ma con gn voi chét lwong cam nhan, hinh anh thuong
hiéu, trai nghiém hoc tap va mirc do gin bo ctia ngudi hoc.
Trén co s& d6, bai viét nhin manh rang viéc van dung mo
hinh CBBE theo huéng tich hop, liy sinh vién 1am trung
tam va gin véi dic diém truyén thong sb s gitip cac trudng
dai hoc néng cao hiéu qua truyén thong thuong hiéu, cing
¢6 hinh anh nha trudng va ting cuong nang luc canh tranh
trong dai han./.
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